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Title A Redefined Meaning of Consumer Culture after the Tsunami
Author Krittinee Nuttavuthisit, Ph.D.

Sasin, Chulalongkern University
Abstract

The development of a consumer culture is premised upon the expansion of
capitalist competition in which individuals yearn for more and more material goods to
fulfill their ever growing demands. However, the question exists that if individuals
experience a life-disrupting crisis, whether their new lease on life will influence and
redefine their consumption patterns and culture. The Tsunami on December 26m, 2004
has resulted in significant changes in the behaviors of both society and individuals. This
research explores how individuals have coped with the aftermath of the Tsunami,
particularly the huge loss of lives and property. As some peocple come o realize the
uncertainty of life, they have embraced a sustaining balance between self-satisfaction
and sharing with others. This form of sufficiency consumption demonstrates an
alternative attitude to material goods in this capitalist consumer culture.

This paper is based on the Ethnography Research in Pang-nga and Phuket from
January 2005 to January 2006. The main findings is that the meaning of consumer
culture is redefined after a major life crisis {i.e. the Tsunami) and demonstrates an
alternative way of life in this capitalist consumer culture, e.g. the parailel perspectives of
attainment of individual satisfaction and the sustaining balance of consuming and

sharing.

Keywords Redefined Meaning, Tsunami, Sufficiency Consumption, Sustaining

Balance
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Title  Fast Food Mutation: Meaning of Food and Cross-Cultural Consumption of Sign.

Abstract

This paper examines fast-food as a cultural object in everyday life in Thai society
in a historical context of the past three decades. Evidences from documents such as
newspapers and magazines were analyzed to reveal the changing mentality toward
food and consumption through the processes in which the state, nutritional experts,
business sectors, and consumers competed to create its own definitions and meanings.
From a symbol of trendy modern ccnsumption imposed upon traditional foods and
cuisings, fast-food was condemned and labeled as “injudicious food" and “junk food"
that could do harm to consumer's health. At the same time, attempts were seen as to
create new meanings of fast-food as health food by associating it with new health
censciousness. From a meal for a fast-pacing lifestyle among yuppies in industrialized
western societies, cross-cultural consumption of fast-food has transformed this quick-fix
meal into a symbol of food for modern teenagers who were mostly free from any busy
working schedule. Time and space for fast-food as leisure consumption was in stark
contrast to its original ideal. Attempts to transcend this image of leisure food could be
seen in various campaigns to rebuild the image of fast-food as a regular meal suitable

for daily consumption in everyday time and space.

Keyword fast food, social history, consumption of sign, cross-cultural consumption,

space and time
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Title  Thai Contemporary Theatre in Consumer Culture

Author Dangkamon Na-pombejra

Abstract

A study of Thai contemporary theatre in consumer culture examines the relations
between Thai contemporary theatre and consumer culture in these specific areas: the
assimilation to western theatre as the high culture for Thai elite; the characteristics of
theatre consuming df Thai people which are: to please one's self, to teach one's self,
and to create; the relation and/or the opposite views of theatre art in western and
ariental aesthetics; influences of new capitatism, multi-culture, and “brand” which is a
product of industrial culture on thai contemporary theatre. The main purpose is ta find
the best way to consume theatre arts in these 3 aspects, in order to help developing
Thai theatre arts.

The study was conducted by researching document on sociology, and literature
and arts criticism focusing on consumer culture; new capitalism; Thai contemporary
scciety; modernism, post-medernism, polycentric aesthetics and non-mainstream art;
theatre arts and refated fields. A minor method used was by synthesizing data from a
research project : The Miraculous Adventure of the Conch Prince.

The Miraculous Adventure of the Conch Prince began in March 2004, This study
commenced after the staging of the above titled play in January 2005. It would be
accomplished by the end of January 20086.

The study reveals the following. Thai elite assimilated to Western theatre as their
high culture, originally as a counteraction against imperialism and colonialism. Later,
they assumed that in the level of "international standard”, western civilization proclaimed
higher value than local culture. The elite who were the rich people and the high
educated ones had exposed themselves toward this high culture and employed it as a
“brand” to identify their self and sociat space in feudalistic culture. While, the middle
class and lower-middle class people were not prepared for this alien culture. Therefore,

the middle class treated theatre as the elite art and denied consuming it.
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These practices led to cultural retard. While Thai elite acquired the taste of
modern art, Thai society was dominated by feudalism. No matter the world of art had
moved to the post-modern era, the elite still hold on tight to the taste of modern art and
dismiss non-mainstream art which are not known by their standard of taste.

When cross-national capitalism and globalization manipulate the world-
including Thailand, cultural media which are commercial arts such as motion picture,
music, and television drama are effected by industrial culture and consumerism.
Mediocre taste and mechanical re-production force the middle class consumers to
submissively enjoy this false value as the device to identify their self and social space.
Theatre is simplified to the level of an easy-to-chew-sugar-coated candy for the middle
class consumers. This is to allow them to appreciate this so-called high culture and also
a struggle to survive of theatre against the paputar entertainment.

The elite, meanwhile, use "brand” of theatrical theory to elevate themselves more
further up from the consumers of mass culture and non-mainstream theatre which is now
shaking their throne as the cultural teader, not knowing that they also fall into the tricky
system of consumer culture.

Thai society mainly consumes theatre to piease cne’s self—io entertain, to
escape, or to identify ane's self and social space. The aspect of “te teach and learn”
from theatre art is limited only in the community of higher educated people, since there
is still no serious teaching in appreciation of oriental and western aesthetics in the
primary education. The aspect of creative caonsuming is hotchpotch because those whao
create theatre work : the cultural “feudal tords", the progressive daredevils , and the
naive artists; are trying their best to preserve their cultural identity and space.

To consume theatre creatively and develop Thai theatre arts, we must conceive
theatre as Thai art for contemporary Thai people in the multi-cultural society, blend local
culture and oriental aesthetics with western ones, and use this melange to prepare Thai
theatre to be full-fertilized for Thai people, who are now the mixture of digital era and

primitive root, for their three aspects of consuming theatre.
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Important words conternporary theatre  Thai theatre  mass culture
consumer culture theatre arts  modernism  post-modernism  non-mainstream arts

consumerism
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Title  “Prehistoric Consumption and Subsistent Patterns: A Cross-Cultural Perspective
from Archaeological Evidence”
Author Assistant Professor Dr. Thanik Lertcharnrit {Department of Archaeology,

Silpakorn University, Bangkok)

Abstract

Different consumption patterns and subsistent strategies of hominids and
modern humans took placed in different places across the globe at different time
periods since 2.5 million years ago in the Lower Paleoclithic throughout the Mesolithic,
Neolithic, and until the Metal Age. Hunting-gathering-fishing subsistence was the
earliest economic strategy and is the longest-lasting subsistent pattern in human history.
Early humans foraged for a wide variety of food from various food sources ranging from
big games to small games, from terrestrial to marine animals, from leaves, berries to root
crops. They practiced self-sufficient economy, and their subsistent strategies were
primarily intended for household consumption and sometimes for bartering.  Around
the terminal Pleistocene to the early Holocene (11,000 years ago) saw some changes in
consumpticn and subsistence patterns. People began to cultivate some wild plants
(e.g., rye, wheat, barley, rice, millet, maize) and domesticated some kinds of animals
(e.g., goats, sheep, pigs, and cattle). These food-producing societies were later
developed into farming villages, with permanent residence or settlement. Technological
development (e.g., metal production) in later times was targeted for intensive
agriculture. Surplus from agriculture were collected and used in exchange for luxury
items for elites or the ruling class. Later setflements increased in size and some were
developed into cities. Also saw in accordance with larger settlements are the higher
density of population and the construction of public buildings, signaling the advent of

state-level societies.
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Key Words: Paleolithic, Mesolithic, Neolithic, Pleistocene, Holocene, Hunting-Gathering-
Fishing Societies, Mobile Lifestyle, Permanent Settlement, Food Producing Societies,

Farming Villages, Agriculture, Domestication of Plans and Animals, Cities, States



