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Title Cellular Phones, New Tactics and Self-Employment: Burmese Migrant
Workers Adapting to Economic Change in Ranong

Author Niti Pawakapan
Cepartment of Sociology and Anthropology
Facuity of Political Science, Chutalongkorn University

Abstract

Burmese migrants in Ranong, cne of the most active seaports in southern
Thailand, are no strangers to the local Thais. The former has come either to find jobs or
to trade with the latter for decades. Owing to poverty and high unemployment in Burma,
however, the Burmese in a very large number, both male and female, adults and
children, have entered the poart in recent years. With the help of the new
telecommunication technology - cellular phones, the new migrants are adapting
themseives quickly into their new ecanomic environment. The use of cellular phones not
only enhances their social networks that enable them to contact families and friends on
both sides of the border, but also assists them to find jobs or new employers who pay
them higher wages and to exchange other kinds of information. For some who have
become self-employed, such as small grocery shopkeepers or those who run small

eating houses, cellular phones are used for business-related reasons, as well as

personat purposes.
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Titte  The Two of Us: Motorcycles and Fetishism in the World of Teenagers

Abstract

This paper attempts to understand motorcycle fetishism among teenagers in a
provincial town of eastern Thailand. Using Appadurai's concept of “the social life of
things" as its point of departure, the paper suggests that motorcycle as a commodity
was endowed with values, meanings, and utilities far more than its transportation
function. Social meanings of motorcycle changed in relation to the changing ages and
phases in teenager's life. From a vehicle for everyday errands and helping out parents,
or for traveling to school away in the district town, motorcycle resumed its new meaning
as teenagers reachsed the age of owning a motorcycle. The relationship between
teenager and motorcycle changed from a human to object relationship to an ownership
between two beings in which care, commitment, and deep emotional ties connected the
teenager to his or her “vehicle”. Motorcycle in the teenager's world is more than just a
commodity, but an object of fetishism. This obsessive affection could be viewed as the
highest form of consumption, a consumption that transformed a motorcycle-object into

something that needed to be taken care of not unlike a living thing.

Keyword motorcycle, material fetishism, the social life of things, Teenagers
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Title An Effective of “the Lanna Temple-Hostel” event in my community.
Authors Mr.Songsak Kaewmoon

Mr.Pramote Pakdeenarong

Abstract

Late 2004 in Chiang mai, the society of hostelers, architects and Buddhist have
surprising about “the temple-hostels” event — the hostelers who made their commodity
by takeoff the fanna architecture forms in the temples, decorate its with some sacred
object form. One of them copied Wat Lai Hin in Lampang province — the temple of my
community. After ihat the hotel are criticized — positive and negative. Add, the social
groups in my community are critical mavement that contesting in thinking and practices
to negotiate with the event.

One year ago, the hostel connect the community ~ give some money for development of
Wat Lai Hin. However the hostel can dominate the villager and lock up them -
especially, who have negative critic.

This paper propose that the movement of the social groups in the community who are
effected about "the temple-hostel" case, and present the negotiable process of the
villager who are conflict thinking. Although, all people are practice within the cultural
mechanics and context — a belief system about the sacred place.

Field Work Lai Hin Community, Lampang province.

Concept Contesting meaning and the process of negotiation

Time January — December 2004

Result The processes of commoditification have an effective in traditional community -
both of conflicting thinking system and practice. Especially if they takeoff the symbol of
the belief system of local people. In the process of negotiation, difference groups are
construct the contesting meaning to their practices and who takeoff the symboaol.

Keywords Capitalism, Commaoditification, Community, Conflict
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Titte  The Flow of ‘Modern’ Goods in Champassak, Lao PDR
Author Panarai Ostapirat

- Faculty of Suciology and Anthropology, Thammasat University

Abstract

This. -baper preliminarily explores consumption of imported goods in Pakse and
Champassak District, Champassak Province, Lac PDR. Statistic information has it that
most of consumer ‘go‘o.ds are produced outside the country and therefore occasionally
generates misconception about Lao consumers. They are often mistaken as passive
consumers who are dominated by transnational trade through their everyday use of
transnational goods. This paper reconsiders consumption process and its
consequences by focusing on the interrelationship between Lac consumers and their
everyday household objects, in particular the acquisition of different kinds of imported
goods. The different channels include a number of import-export companies, middlemen
and specifically the consumers themselves, who travel across borders to get different
kinds of products. In this area, the price of goods is not merely an abstract value set up
by economic mechanism but has been materialised through the consumers'’
experiences of distance and difficulties in transportation; or at least the recognition of
those distance and difficulties. (n this case, traditional social networks have become a
key factor that helps shorten distance and facilitates the acquisition of ‘modern’ goods.
This case study exemplifies the local aspect of mass consumption, which is often taken
for granted as unified and universal. It also reaffirms that modernity is but the same thing

as the domination of western (American or European) culture.
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Abstract

Title  Consuming Sugar, Producing Sickness:
- "Goodies" and Gifts in Modernizing Thai Culture

Author Leedom Lefferts

Abstract

Thailand, af'oné with many developing nations, suffers from an epidemic of Type
Il Diabetes, called, in Thai, rook bao waan and, in English, “adult onset diabetes". Rook
bao waan is a disease of modernization: it comes about as the resuit of a shift from a
traditional, relatively wholesome corpus of foodstuffs to a diet rich in sugars and fats,
often propagated by Western culture and images of success.

Consumption of these Western foods with their increased guantities of sugar is
partly the result of aggressive advertising campaigns pushing sugar and sweet foods as
signs of success, well-being, and modernity. Additionally, Thai governments have been
interested in increasing sugar production and domestic consumption to provide income
to poor farmers despendent on upiand crops. However, Thai culture is also concerned
with the consumption of sweet foods as signs of living a “good", more successful life.

Close observation of interactions between adults and children shows that sweet
foods enter a child's diet early in life; constant gifts of small amounts of money — part of
Thal culture's emphasis on gift giving to show benevolence, power, and merit — usually
lead to the child’s consumption of sweet “goodies”. These monetary gifts, dependent on
an increasing flow of cash in households, have led to a large increase in the numbers of
village and urban neigr;borhood stores, thus providing opporunities to use these small
gifts to buy "goodies". This paper proposes that these gifts, integral to the construction
of Thai culture, and the ensuing consumption of "goodies®, perceived as a practice of

modern culture, are significant factors in the rising rate of this catastrophic disease.



127

uUNAAta

daunman  arwdhudn’ war “Ussaunisainissusa™ Ualnafion nrsaftaniedany
[ 7
AUUNEARLUAZUUNLAN

Fagifiouw  omnsal youiaossu

#rsedrAny
> 1 . g o =3 o |
AnuiuiAnE i daauuarautinfudszaunisainisfusa (sensory experience)
=3 o A ) & o -

huan Tnaandedayanisidunipauinainguausuunuianialudavinuasaisssusa

a’l‘ (. o o :’/ = l: @ 1 1
unAduuass Wiiiuddaaruazlszaunisalnisfusareadniiu intuuazi et aaug
M anadhudn” Wwgrusdefnedean deanlneadelndldaie aonudludnt day

y 1 - ] Gj 4 [ 3
ngsilude sruuntsAnmuasiiuduingdlnauilnasng 4 I lidndwaliaugl
° -~ - ) - n‘ 14 1 i e
funaussiluBassannginueinaeaiia  langeaAniignaielidulanui@uauinis
o v e WY H & i R
ATNEYNAUTY gAY waza e urasdeduliFeeaniu uluiifignyinla
waneiunadlusaiarasidaasuaraemguag 1 ignainldinetisedn  sanan
v, o , . - v Ay oo o

1N daauuarsar AraseuIAnAlilddsingnnsalsssnafvas)uFusandudany
:‘ - ] !:4 r rnj o ' 13 ] =3
udnanuazauniniy uwidhalszaunisaingniisauazypsusiialulanuisaanandiugn
i Y A’ - -
frvuunuilangraunssuafrady “aennthuin” uaz “szaunisainisiusa” Wanaaduy

14 ! n’ ] 3¢ di = e -4 | 3
neaFgauulunadeanihisuisodrlanssuounsuilausnanaaingngumilals

AMAN Yrsaunisnimsiusa uidaanuazaunan athudan nasaFrannadean U1lna

Nery



128

Titte  "Childhood" and “Sensory Experience”: Consumerism, Sacial Construction, Soft

Drink and Children's Snacks

Abstract

This study examines children's snacks and sensory experience in childhood
using data_‘%rom fieldwork in a rural community in Nakomsridhammaraj Province. [t
argues that senSeé arjd sensory experiences among children existed and persisted in
association with "éhiidhood“ as a socially constructed state of being. Modem Thai
society created “childhood" through discourses in public media, educational system,
and consumer goods, making children as autonomous and relatively free from traditional
authority. Children world was constructed as a world of imagination, fun, adventure, and
the sweetness of the age of innocence. At the same time, it transformed “childhood” into
a space of induigence suitable for the consumption of soft drink and sweet. Sweetness
and taste in children's sensory experience was therefore not a physio-natural process of
taste buds. Rather, the sense perception of sweet was formed and maintained in the
world of children cautiously created by the inclustrialist-capitalist regime. “Childhood”
and “sensory experience” in children was a coupling social construction, which couid

not be separately understood.

Keyword Sensory Experience, Soft Drink and Children’s Snacks, Childhood, Sociai

Construction, Consumerism
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Title  Gift and Acquaintance: Pharmaceutical Representative and Reciprocity in

Medical Profession

Abstract

This paper explores the relationship between physician and pharmaceutical
representative through theories and concepts of professionalism and social exchange.
Field data were from interviews and observations of physicians and pharmaceutical
representatives in various working contexts in Khonkaen Province. The study suggests
that although medical deoctors were often viewed as a professional endowed with
rationality to the highest degree, the ways in which physicians were convinced by
pharmaceutical representatives to accept and prescribe their pharmaceutical products
were far from rational. In addition to regular marketing strategies and utilization of drug
information, pharmaceutical representatives employed various “irrational” conduct such
as creating "acquaintance” and the cleseness of relation as a mean to persuade doctors
to prescribe their products. This paper examines how acquaintance between physicians
and drug representatives was constructed through dynamic processes of reciprocity,

processes of which gift exchange was part and parcel.

Keyword pharmaceutical representative, social exchange, medical profession,

acquaintance
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Title  The problematic consumption of contemporary art

Abstract

The manifestation of a new movement of art is often based on the concept of
transgression of conventional trend, offering a totally different aspect which completely
contrasts with its predecessors. The tendency to the extreme comes to disturb general
principles, destabilize beliefs, even contradict law or morals. One of the extreme
aspects of contemporary art is the opposition to art consumption, i.e. its work and
objects, to its production and to the concept of artist as creator, and also to the idea of
art consumption as achieved by the beholder. Not only this extreme transgression tends
to annihilate the identity of person qualified as “artist”, the presence of object promated
to the status of art work, but also it undermines the reception by the beholder who will
not feel involved as there's no more piece of work. Absence of creator or the creator
denies himself, absence of art object which has a short and periodical life, or which
results from the initial conception, and absence of beholder who will not know what and
how to consume, these three extreme situations tend to provoke a void in the world of
art, as well as to figure a “response” to actual society where people consume so as to
satisfy their senses of perception, their physical, material, intellectual and aesthetic
needs. Finally art in its extreme characteristics sets itself as implicit critique to society of
consumption, as the opposite pole neglected by society. Then its purpose seems

dramaticaily tautological, ending in itself.
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Title  Consumer Culture in Urban Spaces: An Analysis of Contemporary Thai Literature

Auther Suradech Chotiudompant

Abstract

Urban spaces are vital to the understanding of the mechanisms of contemporary
society. As these spaces are prone to the accommodation of cuftural forces from
without, it is not surprising that the city becomes an area distinguished by the interactive
instances between these cultural forces results in a highty dynamic state of urban
spaces, whereby cultural changes are necessary and ingrained in their developments,
In the context of Thai society. Bangkok, as an exemplar of the city in the postmodermn,
globalised era, can be construed as a unique area in which the influence of capitalism
from the West represents a rather unhindered flux, affecting both the Thai economic
structures and the lifestyle of city-dwellers, their pattern of consumption. This essay is
aimed to analyse these changes that are happening to Thailand’'s own urban spaces in
contemporary Thai iiterature, especially those works by Prabda Yoon Paritas Hutangkul,
and Koynuch, that use urban spaces as their predominant setting and explore the
interaction and lifestyle of city-dwellers. The attitudes and positions of the writers in
relation to these urban conditions will alsc be a focus of this research.
Research Nature Document research
Theoretical Framework
The researcher intends to study contemporary Thai literature in the light of the theories
of postmodern society, consumer society, and urban spaces by, mainly but not
exclusively, Georg Simmel, Walter Benjamin, and Jean Baudrillard.
Research Period
Three months {December 2005-February 2006)
Hypothesis

Contemporary Thai literature can be analysed as a testament to the shifts in cultural
pattern, especially the emergence of consumer culture in urban spaces, as engendered

by the onrush of capitalism. However, these literary work not only depict these shifts,
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but also pose themselves as critiques providing insights as to how to tive amidst these
urban conditions.

Keywords

Contemporary Thai litarature, Consumer culture, Urban spaces, Capitalist society
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Title  Trans-border Media, Transnational Migrants: The consumption of Thai Soap
Opera among Shan Communities in Burma

Author Ampaorn Jirattikorn
Ph.D. Candidate
Department of Anthropology

University of Texas at Austin

Abstract

This research examines the roles of transnational media among Shan communities
tn Shan state, Burma, focusing on the consumption of Thai soap opera dubbed in Shan
language. Unlike other neighboring countries of Thailand, i.e., Laos and Cambodia
where Thai media is consumed directly from satellite signals, the Shan living in Burma
access and consume Thai media only in a form of Thai soap opera dubbed in Shan and
distributed in a form of VCDs. As they rely solely on this form of media for entertainment
and information, Thai soap opera becomes virtually the main window on the outside
world available to Shan audiences.

The research consists of two parts. The first part examines how Shan audiences
utilize elements from Thai trans-border media to crate new meaning and in the process,
redefine their own ethnic identity. It illustrates the way in which the transnational megia
marks new sites of meaning, identity and interaction to modernity for Shan audiences.
The second part discusses the role of this transnational media as a catalyst for the
emergence of migration at home. The paper argues that such consuming practice of
transnational media has blurred the strictly sense of territorialized nation-state. Thus,
"here" and “there" become interconnected space that transcends national boundaries.

Based on ethnographic data collected in Shan state, Burma as well as among
Shan immigrant communities in Thailand in 2005, this paper provides an overview of
how such consumingl practices reveal complex relations between nation-state, ethnicity,

transnationality and popular construction of identity.



