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Abstract

Project : The Green Mussel Culture in Suratthani Province.
Researcher : 1. Mr. Anuman Chanthawong 2. Mr.Mongun Somkua 3. Mr.Paisarn Nakkai 4. Mr.

Natthawut Suwannatip.

Email address. Anuman3@hotmail.com

The objective of this research is to study production, marketing, costs and returns arising
from green mussel culture as well as future trend toward green mussel culture, including
establishment of database with regard to green mussel culture in Kanjanadit District, Suratthani
Province. Collection of data is executed via questionnaires from 120 green mussel breeders, 20 green
mussel wholesalers, and 400 consumers.

The outcome of study can be concluded as follow: Most of Green Mussel Farmer s’ academic
graduation level is primary schools and they have farmed Green Mussel as their secondary
occupation. Moreover, mode of operation of their business is individually-owned business with which
their overall production cost is 76,034.66 Baht comprised of monetary cost of 52,034.66 Baht and
non-monetary cost of 24,000 Baht. A total return is 79,400 baht per rai divisible as monetary return of
74,400 Baht and non-monetary return of 5,000 Baht. As regards marketing demand of Green Mussel
transacted though middlemen are at an average of 600.35 ton per month except in April and
December during which demand of Green Mussel usually climbs to 3,003.98 and 3,403.98 ton per
month respectively because of Songkran and New Year Festivals and people thus have arranged
celebrations with food cooked from of Green Mussel is preferable. Suggestive strategies emanating
from analysis of external and internal factors (SWOT Analysis) are by means of mechanical approach
of TOWS (Dynamics of TOWS Analysis), and suitable and consistent suggestions with marketing
state are 1. breeding of Green Mussel’s babies 2. increase in Green Mussel’s products to feed markets
during festivals 3. formation of cooperative groups for better power of negotiation 4. increment of
Green Mussel processing 5. increase in distribution channel 6. culture of other marine animals to
heighten income 7. promotion of culture of economic marine creatures. 8. creation of consciousness
on managerial planning of water by involvement of community 9. assistance of government in
technology for breeding green mussels.
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