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Abstract

TAg9m5 : An Analysis of culture and Marketing of Blue Swimming Crab : Case Study
in Tambon Pumreang , Ampher Chaiya , Changwat Suratthani.
Feunide 1. Miss Benjawan Kongkhon 2. Miss Kamolvun Laoyoung 3. Missis Patharawadee Intapuntee

E-mail address : kunben@hotmail.com

The purpose of this research was to study socioeconomic, ascertain costs
and return benefit, marketing channel and SWOT Analysis of Blue Swimming
Crab in Tambon Pumreang Ampher Chaiya Changwat Surathani. Data were
collected by using questionnaires from fishermen Pumreang and 400 consumers
and 5 Blue Swimming Crab wholesalers in Pumreng. The result that most of
fisherman are male and most of them were 31 -40 year old. They graduated
primary level or lower. Fishery was their main occupation that they inherit from
their ancestors. On the production side, the net income is 414,091.67 baht per year or
34,507.64 baht per month with only Blue Swimming Crab. The netincome is 489,366.42
baht per year or 40,780.54 baht per month with all aquatic animals of fishery.

On marketing analysis, almost of Blue Swimming Crabs make processing for
export market, include Canned Pasteurized Blue Swimming Crab Meat and Freeze
Flavored Crab Meat. Therefore, more important market is the export market than the
domestic market. About analyzing some internal - external factors, there are many
strategies; (1) market expansion, (2) increase processing by fishermen, (3) promote the
aquaculture and other aquatic animal, (4) forms the cooperative group for more power to
bargain, (5) Create conscious to conserve their hometown for community and youth, (6)
allow government to support about cost of aquaculture such as oil’'s price and (7) build

law to control about tools in aquaculture.
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