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Research on “Ethics of the Mass Media Profession”, Financially
Sponsored by Thailand Research Fund (TRF).

Associate Professor Dr. Wariya Chinwanno Head of the Research Project
entitled, “ Professional Ethics’

Assistant Professor Dr. Siriwan Anantho Head of the Research Project
entitled, “Ethics of the Mass Media
Profession”
Assistant Professor Dr. Sunthad Thongrin Researcher
Abstract

The research study on “Professional Media Ethics’ was aimed to 1) study
the current situation of ethical conduct among Thai media professionals; 2) study the
problems and obstacles in following the rules of professional media ethics; 3) study
the measures to regulate and promote the compliance with professional media ethics
among Tha media professionals; and 4) propose the framework of professional media
ethics. The research was conducted between December 2010 — March 2013. Using
mixed method approaches, the research was done in three steps.  Step 1: An in-depth
interview of 20 media experts and executives from newspapers, radio, television and
the Internet industry. The participants were purposively chosen based on their
knowledge and experience. The data were analyzed using qualitative data analysis
technique. Step 2: A survey of media practitioners and people in the middle,
northern, northeastern, eastern, and southern parts of Thailand. The 400 sampling was
collected using multi-stage sampling technique and the data were analyzed using
descriptive statistics. Step 3: A focus group interview with media academics and
practitioners. The 30 participants were purposively chosen and the data were analyzed
using qualitative data analysis technique.

The results of qualitative research part showed that there has been increasing
problems in professional media ethics in Thailand. However, at the same time, mass
media themselves have tried to develop their professional ethics. According to the
reasons for violating media ethics, the participants reported that the reasons included:
there was no clear rule on media ethics; the media organization and practitioners had
no serious intention to comply with the ethical guidelines; the preference of self-
regulation; there was no regulation and professional association to oversee the ethical
practice; and media capitalism. The research results also found the ethics sanction has
always been ineffective because most media practitioners were unable to control each
other due to their personal relationships.
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The violation of media ethics had an effect in three main areas including: 1)
people, because the media have an impact on peopl€e’ s opinion; 2) society, because the
pervasiveness of the media can have great impact on society at large; and 3) the media
themselves, because the lack of ethics led to the incredibility of the media. However
most media organizations had their own measures and mechanism to ensure media
ethical conduct despite their ineffectiveness. The participants also reported that the
ethics was relatively an abstract concept leading to an individual’s subjective
interpretation. Moreover there existed the patronage system among the media, and
there was no legal enforcement on media ethical conduct. This research aso found
that challenges and obstacles in media ethical conduct included the ownership,
politics, government, and audience who lacked of media literacy and participation in
monitoring the media’ s roles and responsibilities.

In this research, some participants supported self-regulation measure,
accompanied with people’'s participation. Most preferred to have main ethica
guidelines for al media, and specific professional guidelines for each type of medium
due to the differences in the nature of the media. According to the measures for
prevention, regulation and promotion professional media ethics, the participants
suggested that the government take an active roles together with media and business
organizations, as well as academic sector, civil society, community and media
consumers.

The survey found that the total opinion of respondents was at high level, as
well as the opinion of separate media and people groups, on the issues of current
media' s professional practice; problems and obstacles on practicing and controlling
media ethics; the measures on prevention, punishment and regulation of media ethical
conduct. However, the total opinion of respondents was at the highest level, as well as
the opinion of the media group, on the prioritization of the ethical issues.



