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Abstract

This research aims at 1) studying the linkage among parties in the administration of
cultural tourism, 2) analyzing problems and obstacles of the network of supply chain in cultural
tourism, 3) proposing development plans, administrative approaches and policies, as well as
implementing strategies for the supply chain for cultural tourism in Pranakorn Sriayudhya, Pathum
Thani, and Nonthaburi. This study used qualitative research comprising of in-depth interview and
focus group interview. The population was divided into 3 groups, namely learned scholars or
research studies on tourism; government agencies relating tourism such as the office of strategic
management of the upper central region zone 1, the provincial office of tourism and sports, the
provincial cultural office, the Tourism Authority of Thailand and local agencies; as well as
businessmen/ the executives of the industry relating tourism such as hotels, restaurants, and etc.
This research used purposive sampling to choose the population, and use an in-depth interview
and focus group interview. The information from the interviews was then analyzed by content
analysis.

The result of the research showed that parties concerned in the supply chain of cultural
tourism can be divided into 6 groups, namely those relating the imposition and administration of
tourism strategies of the provinces, government agencies implementing tourism strategies, local
organizations or communities, state enterprises taking care of marketing, private sectors running
tourism business, as well as scholars and educational institutes. Considering problems and obstacles
for an effective development of the supply chain of the provincial clusters, the researcher found that it
is affected by the administrative structure of government agencies which do not support the supply
chain for tourism, the lack in integrated tourism strategies for the 3 provinces, the discontinuity of
provincial tourist policies, local politics and overlapping interests, as well as the lack of local

participation in the development of tourist places.
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