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Abstract

“Development of Community Based Tourism Network Management
System of Bangkhlang Ancient City and Nakornchum Community” The objectives of

the research project are:

1. to study and develop community based tourism network and

management system of Bangkhlang Ancient City and Nakornchum Community

2. to connect community based tourism network within tourism routes
according to their potential level and the activities in accordance with the pattern of
looping system

3. to build partnership between community and members of community

based tourism network in Sukhothai, Kamphaeng Phet and nearby areas.

The population in this study consisted of 1. personnel from government
sector including Sawankaloke District, Sukhothai province and Nakornchum Sub-
district Administration, Muang District, Kamphaeng Phet province 2. personnel from
private sector including entrepreneurs from souvenirs business, accommodation
business, and food and beverage business 3. people within the community who are
involved with the community based tourism management including two
communities; Bangkhlang Ancient City, Sawankaloke District, Sukhothai province and

Nakornchum community, Muang district Kamphaeng Phet province.

The research instruments used in the study were questionnaire surveys, a
survey of appropriateness of tourism network, and a satisfaction survey of commercial
electronic training. The data was analyzed by statistical analysis, percentage, mean,

standard deviation and content analysis. The results showed that:

1. The survey of Bangkhlang Ancient City showed that there were many
historical attractions and ancient places that are suitable for community based
tourism of Bangkhlang Ancient City network. There were tourist spots of 22 temples,
street line along Wat Phra Ruang in the East and Sufficiency Economy Center of
Bangkhlang District. The community based tourism network of Bangkhlang Ancient
City also linked to Sawankhalok District of Sukhothai province which provide
accommodation, restaurant, and facilities such as hospitals, fuel station, and the

police station.



2. The survey of Nakornchum community showed that there were many
historical attractions and natural spots. It also had a variety of distinctive local cuisine.
Therefore, Nakornchum community had potential to serve the tourists because of its
attractions, restaurants, accommodation and facilities. The tourism network in this
community consisted of 10 historical temples and ancient temples, Nakornchum
Retro Market, San Jao Pho Suea (Shrine), Baan Hang, King Rama V Summer House,

Phra Ruang Hotspring and Kamphaeng Phet Historical Park.

3. The training of e-commerce management project at Bangkhlang
community was initiated for the readiness of tourism network. The participants were
entrepreneurs from souvenirs, accommodation and food and beverage, businesses in
nearby areas. After the training, the study showed that the participants were able to
apply their knowledge into practice at good level of satisfaction with an average of
4.05. The participants were also able to convey knowledge to the others at the good
level of satisfaction with an average of 4.00 and the participants would be able to
apply their knowledge to use in the business environment at the highest level of

satisfaction with an average of 4.55.

4. The training of e-commerce management project at Nakornchum
community was initiated for the readiness of tourism network. The participants were
entrepreneurs from tour operator, accommodation and food and beverage,
businesses in nearby areas. After the training, the study showed that the participants
were able to apply their knowledge into practice at good level of satisfaction with an
average of 4.05. The participants were also able to convey knowledge to the others
at the good level of satisfaction with an average of 4.10 and the participants would
be able to apply their knowledge to use in the business environment at the highest

level of satisfaction with an average of 4.55.
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