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Abstract

The study of The potential Increase of halal tourism in Chiang Mai Province is
the study of marketing competition, the tourism serving format and the development
of quality of Halal tourism service in Chiang Mai. The study tools are in-depth interview,
focus group discussion, tourism site readiness assessment form, tourists behavior
questionnaire and capability assessment form wused towards 3 target groups;
entrepreneurs in tourism sites and service providers from 22 enterprises, staff in 24
tourism guide business and 800 Thai and foreign Muslim tourists. After the gained
information is analyzed in quantitative and qualitative means, it is found that the short
term competitive position in Halal tourism market of Chiang Mai is “The Muslim Way:
The Meaningful Trip”, which is divided into 2 groups: Thai Muslim tourists group called

»

“Tourism Community: Learning Chiang Mai Muslim living style” and the group of
Foreign Muslim tourists called “Smart Halal Tourism”. For the long term position,
there is a project called “Amazing ChiangMai HALAL”, focusing on being friendly with
Muslim tourists in 3 aspects: tourism site, food and spa massage. There are 3 tourism
styles that is suitable for Halal tourism: business tourism and shopping, natural and
family tourism and cultural tourism. On the quality development of the tourism guide
service in 4 positions; general manager, assistant manager, tourist tour leader and
tourist guide, it is found that the special capability (for Halal) is defective. Thus, there is
additional knowledge development project on Muslim culture and Halal food. From

the result of the pre-training and post training assessment, it is found that the

knowledge is significantly increased.
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