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Abstract

Trat Province is one of the famous tourist destinations of Thailand. With its beautiful
marine tourism resources, each year, more than a million visitors travel to Trat Province. However,
tourism in Trat is often concentrated in famous islands and coastal area, leaving limited
opportunity for inland tourism destinations to benefit. In this manner, promoting creative tourism
in inland tourism destinations is one of the alternative management strategies to promote and
increasing value of tourism in the province. The primary objective of this research program focused
on developing creative tourism patterns for Trat Province based on the potential of creative tourist
destinations of Trat and the travel motivations and behavior of Thai tourists towards creative
tourism. In this manner, CIPP model has been applied to evaluate creative tourism pattern of Trat
Province for sustainability. This research focused on five mainland districts of Trat including Khao
Saming, Khlong Yai, Bo Rai, Mueang Trat, and Laem Ngop.

The results indicated that tourism resources in study area presented the potential for
creative tourism development. According to tourists’ perception, the major attractions included
the scenery, infamous history, and multitude of cultures differences. Three themes of creative
tourism routes were proposed. The first theme was “creative historical and cultural tourism”,
presenting the history of Trat. The second theme related to “creative community-based tourism?,
encouraging tourists to participate in local activities. The third theme was named “creative

gastronomic and agro-tourism”, getting the experiences of fruit gardeners and local cuisine.

According to SWOT Analysis of Trat creative tourism, the strategic plan for creative tourism
development of Trat Province was proposed. This strategic plan comprised of five strategies
including 1) creative tourism development 2) facilities and services for tourism development 3)
tourism personnel training and development 4) participatory tourism management and 5) creative

tourism public relations and promotions
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