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Abstract

Trat Province is one of the famous tourist destinations of Thailand. With its beautiful marine
tourism resources, each year, more than a million visitors travel to Trat Province. However, tourism in
Trat is often concentrated in famous islands and coastal area, leaving limited opportunity for inland
tourism destinations to benefit. In this manner, promoting creative tourism in inland tourism destinations
is one of the alternative management stratesies to promote and increasing value of tourism in the
province.

The primary objectives of this research were to assess the potential tourist destinations for
creative tourism development and propose creative activities and management guidelines for Trat
Province. This research focused on five mainland districts of Trat including Khao Saming, Khlong Yai, Bo
Rai, Mueang Trat, and Laem Ngop. Totally, 32 tourism destination were observed. According to the set of
indicators and standards for creative tourism destination potential, the results showed that there were 12
destinations ranking in high potential to be creative tourism destination. there were 9 sites were classified
in moderate potential and 12 sites were ranked in low potential. Based on the major attractions and
tourism resources of these destinations, 3 themes of creative activities were proposed. The first theme
was “creative historical and cultural tourism”, presenting the history of Trat especially the reign of King
Rama V. The second theme was related to “creative community-based tourism”, encouraging tourists to
participate in local activities. The third theme was named “creative gastronomic and agro-tourism”,
getting the experiences of fruit gardeners and local cuisine.

For sustainable creative tourism development, careful tourism management planning is required
to determine the optimum type and level of tourism that will not result in environmental degradation,
social and cultural impacts. Additionally, creating interesting tourism activities encouraging tourists’
awareness and concerns about values of tourism destination is also important. Finally, participatory
management is needed for sustainable creative tourism of Trat Province.
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