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Abstract

The objectives of this study is divided into 2 points; the first point is to evaluate the creative tourism
pattern in Trat in economics and social dimensions and the second point is to recommend the creative
tourism in Trat based on the evaluation results in term of economics and society. The study used the
secondary data and the synthesis of the project 1 and project 2. The primary data is from the tourist survey

and the interview of tourism entrepreneur to integrate the data analysis as following.

The evaluation of creative tourism in Trat is applied by CIPP Model and the result from context
evaluation demonstrated the creative tourism is appropriate and relevant with the vision including the
objectives in development plan of Trat province. Input evaluation showed that, the creative tourism’s
destination was selected as the high potential level but the shortage human resources became the problem
and also low marketing capability in tourist area of Trat. The result form process evaluation has been verified
that the high community cooperation will gain benefits within the community. The concerned issues are profit
distribution, the monitor and impact assessment in the range between the low and the lowest levels. The
final, output evaluation found out the development of creative tourism in Trat especially in the provincial
town, it has been expected tourists to attend the planned activities approximately 373,623 tourists and the

increased revenue will be THB 56,176,238 per year.

The research suggestion in term of developing the potential creative tourism should be the guideline
manual in Trat for creative tourism, the development of conveyed media and value-added local products.
Human resource development in tourism should have the workshop on creative tourism and the foreign
language class for tour guides and entrepreneurs. Facilities improvement and security in tourist area are
suggested to meet the standard including with the accommodations. The directional signage and
transportation system should be improved and connected with the tourist area. Moreover, the standard of
security for tourists should be increased. The database of public relation and website need to be developed
for creative tourism in Trat via online media. The cooperated management and the integrated tourism parties
can work as a team to manage the tourism system within the community and the tracking of changed

valuation from tourism.
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