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Abstract

The research on “Situation, Needs and Trends of Model for Health Tourism in
Asia: The purposes of this study were to 1) Examine health tourism situation and needs
in Asia, 2) Study health tourism trends, and 3) proposed model for Health tourism in
Asia. Research procedure were survey questionnaire and qualitative research using in-
depth interview and group discussion of foreign tourists participating in health tourism
attraction. Sample were 1,600 people, guide tours of 18 people and 24 health tourism
entrepreneurs including 11 specialists and academic health professions. Research
findings were reported 2 stages:

1. Situations, Needs and Trends of Health tourism in Asia. It was found that

foreign tourists made decision to visit Thailand by getting information from the previous
visit in highest frequency. The purpose of visit was for leisure and recreation. They took
2 to 5 days for travelling. Health promotion with Thai wisdom was Thai traditional
massage for wellness. Factors affecting for health tourism activities were the reasonable
price and confidence in the ability of individual providers. Tourist’s activities like most of
health tourism were Thai tradition massage. Health tourism is also the most favorite for
tourists who were independent traveler. Health tourism environment and natural
resource was the main motivation to travel. Tourist’s expectations were physical and
mental relaxation was the most favorite.

Situation and trends of model for Health tourism in Thailand and selected Asian
Outstanding nations, it was found that wellness tourism were their interest and was
likely to increase interest. Health tourism was aimed into 2 types healthcare in particular
and wellness tourism program.

2. The model of Health tourism manasement center in Asia. It was found that

the composition of the management center in Asia consist of health information unit,
health tourism program and health tourism destination center. All three unit centers
should coordinate in harmony to provide visitors. This center has been serving all as
one-stop service driven management center of health tourism through the promotion by

the channel of social media.



