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Abstract

The research on “A Development of Thai Health Tourism as a Centre for
Asian Tourism Destination” had four objectives as follows: 1) to study health torism
model of management styles in Thailand as a centre for health tourism destination
in Asia; 2) to investigate potential tourism destinations in Thailand; 3) to examinine
potentiality and model development for human resource in health tourism and; 4)
to propose model of Thai health tourism as a centre for Asian tourism destination.
Qualitative research was applied to analyze data into 2 folds from project 1 and 2
potential tourism destinations in 4 Thailand regions and 4 outstanding destinations in
Asia. In project 3, utilying in-depth interview and field study to examine these
destinations.

Results were found into four steps:

1. Health tourism model of management in Asia most of these destination
emplasized in medical tourism except in Japan had applied unique of wellness
tourism; China, South Korea and India intergrated health care and traditional local
wisdom techniques. In China health tourism destination performed both Chinese
traditional medicine and health promote while India combined Ayuravedich and
lifestyle health package. Health tourism in South Korea it was found south Korean
used modern lifestyle with traditional way of eating kimji for good nutritions while
Japanese health destination (wellness tourism) combinded with the Japanese way of
bathing in Onsen hot spring water. In Thailand, health tourism blend spa service and
beauty and Thai Traditional massage as identity of Thainess health tourism which
separated from medical tourism. Therefore health tourism in Thailand aimed to
wellness tourism which set up for health promotion and tourism along with health in
regular tourism program while Korea health tourism integrated into health
destination.

2. The results analysis of potentiality torism destinations in Thailand as a
health tourism destination in Asia. The outcome supported Thailand had high
potentiality of a variety natural destination and man-made helth destination to set
up as a centre of health tourism in Asia. Inconclusion, these four outstanding in
health tourism had beautiful scenics which suitable for their nations own health

tourism program.



3. The result of analysis of potentiality and model development for human
resource in health tourism it was found that the self-evaluation and potentiality of
human resource standard confirmed that these were some weakness need to be
improved such personality, English for communication, life safety in case of
emergency and basic first aids.

4. Result andlysis on “A Development of Thai Health Tourism as a Centre for
Asian Tourism Destination” it was found that the centre for health tourism
destination in Asia had management function with four units respectively 1)
Marketing and public relations unit 2) Health promotion products and service unit 3)
Network and coordination unit for government agencies and private sectors and 4)
International cooperations unit. Each of unit has to work in harmony in order to
work efficiency as one stop service to promote Thailand as centre for Asian tourism

destination.



