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ABSTRACT

A study to development of the local community to become a sports tourism
destination : case study ChomBueng Ratchaburi in aiming at. (1) study the evolution
of community to became a sport tourism destination, both in history responsible
operational process problems as well as strengths and unique. (2) investigating the
Guidelines for develop a network of community partnerships co - creation to create
value of experience (3) to study the development of the local community to become
a destination for sports tourism (4) investigating the Guidelines for community to become
sport tourism development and (5) Creating the local community into a sport tourism
model. The research study utilized mixed methodology both qualitative and quantitative
research approaches. The results were as follows:

The uniqueness and identity of Chombueng community in the view point of
sport tourism destination as follows; 1) there are several distinctive and famous sport
activities such as marathon running, trail running and biking; 2)the variety of geography
can apply to create sports activities particular outdoor sport activities that rely on the
appearance of the landscape as an element of the event; 3)climate pleasant for
outdoor sport activities such as running and biking 4) The traffic in the community is
not congestion, there are main traffic routes, secondary routes and alternative routes
network connecting Some roads can be closed for the event, running or cycling if
imperative.5) community can be reached easily from Bangkok, Location suitable for
people who have short holiday and would like to have sport holidays.

Functional network partnership of sports activities in the community are the
main players, including; 1) Muban Chombueng Rajabhat University 2) Muban Chombueng
foundation 3) Volunteer 4) Sponsor and 5) community The network relationship is
horizontal direction, make it equal connecting with friendship relation from doing
things together. A core network development for co - creation in the creation special
event include: (1) participation by stakeholders since contemplate, plan, and operation.
(2) the division of responsibilities upon appropriate by defining roles and responsibilities
clearly.

Guidelines for development of the local community to become a sport tourist
destination is to be a sport city. A possible focus of the destination positioning of
Chombueng community as a sport tourist attraction could be relaxation and enjoy



physical activities such as marathon and Trail running bike and adventure mountain
bicycle in a relaxed atmosphere without traveling far from Bangkok. Chombueng has
a comfortable climate and friendly people which will appeal to urban sport dwellers.
The target group can be either individuals traveling alone or groups who like sport
holiday.

Furthermore, the local community into a sport tourism model name “Chombueng
model” was conducted by 3 Cs component composed of 1) Community context analysis
2) Community (sport Identity) 3) Co - creation for sport value experience which consists
of 13 major significant (13 Ps) include; 1) Power leader 2) Participation 3) Partnership
4) People 5) Positioning 6) Product 7) Price 8) Place 9) Physical Evidence/Environment
and Presentation 10) Process 11) Promotion 12)Public relation and 13) Public forum &

Social media.
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