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Abstract
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This study aimed to study the impacts of meeting business toward economics,
social, and environment, analyze the linkage within value chain of meeting business,
study the potentials of meeting business in Thailand, analyze trends of meeting business,
and demonstrate the guidelines for developing the potentials of meeting business. This
research employs mixed method technique to conduct qualitative and quantitative
research. By gathering in-depth qualitative and quantitative data to analyze the
potentials of meeting business in Thailand, the samples of this study were government
organizations and associations related to meeting business, meeting business venues,
and organizations who would like to have a meeting in Thailand. Purposive sampling
technique was employed to sample informants from the stakeholders mentioned above.

The findings show that the trend of meeting business in Thailand is increasing
every vyear. This research demonstrates processes in value chain, and related
organizations with value chain of meeting business in Thailand. The meeting business in
Thailand contributes both positive and negative impacts to economics, social, and
environment; especially economic system, this study reveals that meeting business
multiplier is 1.71, so that, revenue 1 baht from meeting business contributes benefits to
the country 1.71 baht. Therefore, in 2015, meeting business in Thailand has contributed
revenue to economic system 48,558.87 million baths. Moreover, meeting business also
contributes to increase employment rate, but in the meantime, it affects living expenses
as well. This research has evaluated Internal Factor Analysis Summary (IFAS) and External
Factor Analysis Summary (EFAS) for developing strategic directions of meeting business in
Thailand through GE Matrix. The results show that the strength of meeting in Thailand is
high (3.81 form 5.00), and the attraction of MICE industry is moderate level (3.26 from
5.00); therefore, meeting business in Thailand should develop positioning for competitor
by targeting interesting markets and high potentials which meeting businesses in Thailand
contain specialization and competitive advantage. These findings are employed to

develop the guidelines for increasing the potentials of meeting business in Thailand.
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