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Abstract

Head of Project Pairach Piboonrungroj, Ph.D.
Email me@pairach.com

Duration 1 May 2015 - 30 April 2016

This research project has five main objectives: (1) to explore the connectivity in the
value chain of the incentive travel industry, (2) to measure the competitiveness and potential of
incentive travels in Thailand, (3) to assess the impacts of incentive travel in Thailand in terms of
economic, social-cultural and environmental aspects, (4) to predict the trend of the incentive
travel in Thailand and (5) to provide policy recommendations to stakeholders. The scope of the
study is the international incentive travellers to Thailand. Research methods were selected for
each objective including SCAAN model for value chain, Confirmatory Factor Analysis (CFA) with
survey data for measuring competitiveness and impacts, time series econometrics for trend
prediction and focus group for brainstorming the policy recommendation based from the
research findings to enhance the competitiveness and impacts of incentive travel in Thailand.

The research results have shown that: (1) a key player who connects the value chain of
incentive travel industry in Thailand is TCEB and TICA. However, there are still a lot of agencies
who always support the industry but could not link to the value chain, e.g. entrepreneurs who
are not the member of TICA or other government agencies. (2) Amenity and Agency are the
most important attribute which measure the competitiveness and potential of incentive travels
in Thailand. (3) Incentive travel industry in Thailand has economic impacts on people most in
terms of higher job creation and better income distribution. It is also benefit Thai culture since it
helps preserve cultural and historical sites. Yet, there are negative impacts on society and
environment, such as creating congestion in pubic area and destroying natural resources. (4)
Incentive travel in Thailand tends to have more seasonal trend. The result indicates that
incentive travellers prefer the second quarter of the year to visit Thailand. Moreover, the study

could classify market segments into two types, the raising star and the falling star. Therefore,
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private and government agencies should prepare for the growing markets as well as plan to

attract the good-quality old markets.



	I1
	บทสรุปสำหรับผู้บริหาร
	บทคัดย่อ
	I2

