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Abstract

The purpose of this research is to study the Potential of the International
Convention Business Management in Thailand. This included 1) To study the impacts
of the convention Business in the field of economics, social and environmental. 2) To
analyze the value chain of the Convention business. 3) To study the potential of
convention business in Thailand. 4) To analyze the convention business trends and 5)
To present the recommendation of the convention business in Thailand. This research
is contained 369 of the samplings and included depth interview with the person who

participated with convention business.

The result obtained from this research found that 1) its effect to the
international convention business for instant economics; social and environmental
(Both direct and indirect effects and negatives). 2) To analyze the value chain of the
Convention business consists of two activities (Primary activities and support activities).
3) The potential of convention business in Thailand such as Strengths, Weakness,
Opportunities and Threats and other MICE cities that ready to support the growth of
convention business. It indicated that the most satisfy of delegate is the
accommodation 4.25% and the least satisfied is accessibility 3.67%. Trends of the
convention business are to promote convention business to be the core strategies in

order to develop the country and spread to the region.

The recommendation from this research; the development the potential
of the government sector, private sector, transportation and connectivity and people

in the field of convention business.
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