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Abstract

The research entitled ‘The Information System Development of Buddhist
Destination and Thai Cultural Tourism as the Gateway to ASEAN’ and its study were found
that the knowledge of tourism concerning Buddhism and culture divided into 4 areas viz. 1)
religious man, 2) religious doctrine, 3) religious place or religious object and 4) religious rite
or religious essence.

According to the study of the tourism management on Buddhism and culture in
Asian to promote the cultural consciousness, it was found that the tourism management
was mostly focused on the conservation and the utilization of the tourist attraction. In
addition, it was focused on the construction of the facilities, security, the rout of tourist
attraction and marketing. It still lack of the development and promotion of tourism that give
opportunities for visitors to learn the new experiences for the deep understanding of
tourism. It should open the short course of meditation practice for the foreigners or to
experience the way of the Buddhist style in order to improve and promote the quality of
those communities that the tourist attractions were located. Therefore, the tourism
management on Buddhism and culture in Asian, it should be consisted with 3 key elements
as follows: — 1) creating the cultural and environmental consciousness, 2) the satisfaction of
tourists and 3) the participation of the community.

1) The Buddhist civilization of castle rocks, there are 6 places of tourist attractions
within three countries — Malaysia, Indonesia and Lao. The routes can be connected to the
castle rocks in the Lower Northeastern of Thailand, which is in the area of tourism
development.

2) The civilization of Stupas or pagodas, there are eight tourist attractions that are
covered two countries — Thailand and Lao. The routes can be connected to the tourism
development zone of the Chao Phraya River lifestyle in the central Thailand, the Lanna
tourism development zone and the northeastern which included the Andaman tourism
development zone. The tourists can travel and share through the cultural awareness of
respecting the pagodas and stupas.

3) The tourist t attraction of the Great Pagoda, there are 3 Great Pagodas or Maha
Cetiya within two countries — Thailand and Myanmar. The route can be connected to the

tourism development zone of the Chaophraya River lifestyle in the central Thailand. The



tourists can travel and share their spirits through the cultural awareness of respecting the
Maha Cetiya — the Great Pagoda.

4) The holy Buddha images: the tourist attraction is found in two countries —
Thailand and Malaysia which is connected to the Andaman tourism development. The
tourists can share their spirits through the cultural awareness of respecting the Buddha
images.

From the study, it was found that the of tourist information system of Buddhism
and culture in ASEAN Community is growing steadily. It shows the opportunities for tourism
and the tourists generally prefer ordering the tour through the online system. They can
search information on tourist attractions and services at one time. Therefore, the convenient
tourist information should be consisted the qualities as follow:-

1) Able to access via an Internet communication tool,

2) Abe to leave the comments for the further development and easy to add or
edit an information such as hotel, guesthouse, restaurant, transportation and the tourist
attraction nearby,

3) Available 24 hours a day — there should not have the limit of time zone and
the visitors can book rooms and restaurants etc.

4) There should be a system to collect and filter the information to travelers.

5) Visitors can easily find the information through the Search Engine and

6) There should be a system that is easy to use, saves time and protects personal
information of travelers.

It can be seen that, at present, has developed a technology called Augmented
Reality (AR) to blend the real world to the virtual world with the three dimensional working
systems (3DPaul). In the near future, the Augmented Reality Technology will play the
important role in the information, navigation, communication, education and entertainment
in a variety of screens, computers and modern phones. In addition, the potential of this
technology - Augmented Reality (AR) will change the tourism industries, including a
sightseeing tour in advance to motivate the audience to have a more attractive tourist
destination. The Augmented Reality (AR) is enhancing additive information to be more
interesting that will be impacted on the hotel booking system, restaurants, transport

systems, including the route in the future.



