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Abstract
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This study consists of a research plan project, sub-project 1 and sub-project 2
with an aim to (1) study the identity and value added of Samui coconut for creative
tourism; (2) develop knowledge and skills of coconut plantation owners and operators
involved in Samui coconut activities and its products for creative tourism (3) organize a
strategic plan for development of the links between Samui coconut and creative
tourism. The qualitative research method was used in the data collection for the
research project which included surveying areas, organizing focus group meetings and
arranging the presentation on different outcomes of the research, sub-project 1 and 2.
The outputs of this study are based on the links of results from the plan project, sub-
project 1 and sub-project 2 which are (1) Samui Coconut Creative Tourism Routes under
a concept of “Explore... Samui Coco Life” and consisting of 2 routes: Touching Samui
Coco Life; Healthy Samui Coco Life (2) tourism route maps, and QR code of each point
(3) strategic plan for development on the links between Samui Coconut and creative
tourism. The strategic plan describes coordination and collaboration of all relevant
agencies as a driving force to different activities that need to be carried out in each
period of time in accordance with the set target. However, an important driving key of
the plan is the actual performance of all parties involved in the management of Samui
coconut which is conducted through the creation of a management network comprising
of representatives from Samui Island Municipality, Tourism Authority of Thailand - Samui
Island Office, travel agencies, coconut plantation owners, Samui coconut entrepreneurs
and communities. This group of representatives performs an ongoing drive for Samui
coconut creative tourism that reflects identity and value added as well as the

continuation on skill development for entrepreneurs involved in the coconut business.
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