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Abstract

The research aims to (1) study the consumer behavior of cruise tourism in Andaman Tourism
Cluster (2) study the service behavior of cruise operators in Andaman Tourism Cluster and (3) propose
the marketing strategies of cruise Home Port in Andaman Tourism Cluster.

This research uses 3 methods; the first method is documentary research, the second method is
quantitative research which use exploratory technique with questionnaire toward cruise tourists who
traveled in Andaman Tourism Cluster of Thailand from December 2016 to March 2017, 400 people. The
third method is qualitative research which use in-depth-interview and focus group by semi-structure
questionnaire with stakeholders in cruise tourism including government and private sectors as well as
participatory observation in Singapore-Malaysia-Thailand-Singapore travel program from 3-8 February,
2017.

Research findings are (1) cruise tourists who traveled in Andaman cluster mostly are from Asia,
travel with family, person who decided the travel program is family member and main reason of cruise
is family leisure. The information type to influence their decision is website. The information source for
decision making is friend/family recommendation. The reservation is done by cruise company contact.
The cruise package is more than 60,000 bahts with duration of 4-7 nights. Top reasons to travel Andaman
is the natural tourism. The service expectation for port if Andaman cluster is set up as home port is found
that the tourists expect mostly at service process, service people, place, physical evidence, product,
price and promotion consecutively; (2) cruise operators in Andaman plan in advance for each cruise
program including tour program planning, service planning and marketing planning. Then follow their
plan. The service expectation of cruise operators is passenger service and cruise and crew service; and
(3) the marketing strategies of cruise port in Andaman cluster include short term strategy for 1-2 year,
medium term strategy for 3-5 year and long term strategy for 6-10 year. The 3 strategies define as product
development strategy, market development strategy and business network development strategy.

Keywords :  Cruise Home Port, Marketing Strategy, Andaman Tourism Cluster.
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