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Abstract

Head of Project Assistant Professor Siwarit Pongsakornrungsilp, Ph.D.
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Duration 1 June 2016 - 31 May 2017

The study of developing image of local gastronomic creative city of Phuket
province aimed to study the perceptions toward image of Phuket gastronomic creative
city in tourist perspective, to develop local gastronomic creative city product positioning
and identity of Phuket province, and to develop communication strategy toward image
of local gastronomic creative city, Phuket province. This study employed mixed method
to collect the data from tourism stakeholders, domestic and international tourists.
Questionnaires were used to collect the data with 551 samples: 248 Thais and 303
international tourists. Furthermore, the projective technique was also used to search for

tourist value in order to develop product positioning from 34 international tourists.

The findings show that international tourist perception toward image of local
gastronomic creative city are fresh and high quality seafood, a variety of menus to
choose, unique recipes of local food which only serve in Phuket, the unique and identity
of Phuket local food, and many recipes of Phuket local food contain long history and
myth related to the ancestors who immigrated from China, relatively. The unique recipes
of local food which only serve in Phuket is mostly perceived by Thai Tourists, following
by a variety of menus to choose, fresh and high quality seafood, the unique and identity
of Phuket local food, and tourists can easily have the authentic local food, relatively.
The results from interviewing stakeholders; i.e. uniqueness, authenticity, and wisdom,
were employed to develop the identity of local gastronomic creative city. Product
positioning for Phuket city is Phuket: City of Gastronomic Creative Culture. However, the
results show that domestic and international tourists perceive least about Phuket
province as City of Gastronomy in UNESCO Creative City Network including food
menus, and myth or story of gastronomic food. Therefore, the first priority is to increase

the perception of local gastronomic creative city, Phuket province.
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