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Abstract

Head of Project Assistant Professor Siwarit Pongsakornrungsilp, Ph.D.
Email psiwarit@gmail.com
Duration 1 June 2016 - 31 May 2017

The study of the Creation of Sustainable Tourism Brand of Koh Phangan,
Suratthani Province aimed to study the tourism market structure of Koh Phangan,
Suratthani, to study perceptions toward image of Koh Phangan tourism in tourist
perspective, to develop tourism product positioning and identity of Koh Phangan,
Suratthani, and to develop guidelines for creating sustainable tourism brand of Koh
Phangan, Suratthani. This study employed mixed method to collect the data from Koh
Phangan tourism stakeholders, domestic and international tourists. Questionnaires were
used to collect the data with 426 samples: 132 Thais and 294 international tourists. In
analyzing tourism product positioning and Koh Phangan tourism identity, this project
employed the projective technique to search for tourist value from 40 international and

domestic tourists.

The findings about tourist perception toward tourism image at Koh Phangan are
the richness of nature destination, destination where tourists around the world would
like to visit, friendly local people, world class reputation of Full Moon Party, and white
sand beach during full moon. Koh Phangan tourism identity can be identified by
‘variety’, ‘Spirit of Phangan’, and ‘Nature’ which are presented through 5 destination
zones of Koh Phangan. Moreover, tourism product positioning of Koh Phangan is ‘the
Island of Power, Energized by the Moon, and can develop value proposition of tourism
in Koh Phangan as ‘Mantras of Colormoon at Koh Phangan’. These data were employed
to develop Koh Phangan tourism brand communication strategy in order to improve
tourism image by creating tourist perception toward positive tourism image of Koh
Phangan. By adapting online social network to communicate with targeted tourists, the
brand communication strategy is developed for improving negative image of Koh

Phangan, Suratthani, by reinforcing positive image, continuously.
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