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Abstract

Evaluation and promotion of the Research follow up results on Tourism and
Services Industry, 2016. Which there are three research objectives: 1) to analyze the
synthesis of research projects on tourism industry and services funded by 2012 - 2016.
2) To monitor the evaluation of the industrial research project. Tourism year 2559 and
3) To drive research towards commercialization use in the year 2015 - 2016.

The research model is mixed using both primary and secondary data. By
synthesizing the tourism industry research and services 2012 - 2016, the data will be
synthesized from the Tourism Industry Research Service Report. Funded from 2012 to
2019 by content analysis. And presented with descriptive statistics.

The follow - up and evaluation of the Research on Tourism and Services
Industry in 2016 and the promotion of research results for commercial use from 2015
to 2016 will use the survey form, follow - up and selection. Focus groups and in -
depth interviews Primary data collected from the experts evaluating the results of the
research. Staff of the Research and Research Office.

Provided with tracking information. Including a participatory seminar.
Researchers and Lecturers with quantitative analysis with descriptive statistics and
analysis of qualitative data by content analysis.

The results of the research project were classified by area and product strategy.
The Thailand Research Fund 2012 - 2016 contains the study topics in line with Strategy
#3 of the National Tourism Development Plan 2012 - 2016 and Strategy #1 of the
National Tourism Research Strategy. But there are issues align with the national
research policy and strategy #8 (2012 - 2016) in the second strategy. The study was
conducted in the northern part of Thailand.

The output of most research is in the form of strategic recommendations.
Including the development of tourism. Cultural and historical tourism. More education
than other forms of tourism. The results of monitoring and evaluation showed that the
National Research Council of Thailand in collaboration with the The Thailand Research
Fund in 2016 supported 31 research projects. 5 groups of research output. 1) Policy
Recommendations 2) Guidelines for the development of the tourism industry and
services 3) Tourism routes 4) Tourism and services industry guide 5) Other products
including 8 areas of knowledge: 1) Knowledge of potential development 2)
Strengthening tourism competitiveness. 3) Safety in travel. 4) Linking tourism with

foreign tourism. 5) Strengthening small community 6) Environmental conservation and



management 7) Using technology and media to support tourism and 8) Specific target
tourism according to the special interest of the tourists.

Linking Research Output to Commercial Use at the World Tourism Market
(WTM) 2016 and Driving Productivity to Commercial Use of Productivity Research
Granted in 2012 - 2016 5 projects, including research in 2016 with potential to push for
commercial use. There are 13 more plans to be use. Evaluation of the impact that
occurs in the area after the commercial use. There have been developments in public
relations media to disseminate research output data that is conducive to commercial
use in the form of electronic media.
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