se91uatuaNysal

mMsnaugliuinissalagaishivszanmnaivenisieaieadunuuludeniadesln

Abstract

The high risks of accidents and road safety in traveling in Thailand can be noticeably
seen from the statistics of the number of accidents triggered by the tour bus. Each accident
causes more injuries and deaths than other types of vehicles. The development of non-
regular buses for Tourism prototype in Chiang Mai is a process of leveling safety standards.
The quality model for bus service for tourism in Thailand, which is a national model, is used
as the model at provincial level for confirming data to be the standard criteria for providing
tourist bus service for Chiang Mai City, and being the prototype model for managing the tour
bus service in other provinces in the future.

This study is a mixed-method research with both quantitative and qualitative
research. The objectives of this study aim to (1) to develop a model for the quality of bus
services in Chiang Mai, (2) to build the comprehension about safety standard of non-regular
bus service, (3) to provide an insight into the standard quality assessment of non-regular bus
service in Chiang Mai, and (4 ) to develop the non-regular bus service to be Chiang Mai
tourism prototype. The data consisted of tourists’ expectations and satisfactions towards
non-regular bus service in Chiang Mai and those of tour bus service operators’ management.

The research team went to the areas, transferring knowledge obtained from the
study results in the second phase about the standard and quality assessment of safety bus
service for the 20 bus service operators in Chiang Mai. They correspondingly collected data
on the tour management by in-depth interviewing. It was found that the majority of samples
emphasized the importance of tour bus service features regarding safety in service provision,
tour bus convenience and comfort, tour bus drivers and employees’ service respectively.
According to the results, the quality model of tour bus service in Chiang Mai and the service
quality model of Thailand were consistent. It was found that the factors involved in leveling
the standard of service included the factors of service management: Safety and comfort, the
factors of the driver associated with safety and comfort, and the vehicles factors related to
the comfort and safety, respectively. Therefore, the involving organizations need a policy to
raise the standard of tour bus service for tourists’ more safety.

The quality model of tour bus service in Chiang Mai. As mentioned above, it has
been developed as a measure for evaluating the quality of touring services in Chiang Mai.
The research team has applied the indicators to 6 participating establishments which found
that the evaluators have good understanding of the indicators. And the assessment result
acquired three entrepreneur prototypes namely, Jongjaroen Tour Limited Partnership, Chiang
Mai Chaipattana Transportation Company Limited (Green Bus), and Chiangmai Sky Travel
Company limited.
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