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Abstract

This research project was an extended result in terms of spatial and issue-based data
that aimed to utilize the findings to clarify the research outcome on the previous research
project Mechanisms for Tourism with Thainess: a Multi- Stakeholder Participation and
Community- based Approach. The research objective was to implement the framework
approach for value-adding to tourism-based components that could be mutually connected
to tourism system. The study areas of this research are 2 destinations (Burirum and Keabi)
representing different scales of tourism development. Based on a theoretical analysis, a
working model was formulated. An action research was then designed to experiment how the
model could be materialized. Brainstorming elicitation and in-depth interview were employed
to reflect on how each element could be integrated. The data, efficiently collected from the
community’ s cultural diversity, was able to linked to create the innovative tourism products

that could transmit the country towards Thailand 4.0- Value based Economy.

The research outcome indicated that the stakeholders in terms of the policy and
commerce and the responsible persons should work together to create the shared value
between the insiders (community members) and the outsiders (chef, artist, designer, local
philosopher, artist, new- gen business owner, and the local government organizations) .
However, these stakeholders could work independently as they had their own goals and
interests. Accordingly, based on Community-based Design approach, the product design could
perfectly present the community’s identity since the designer deeply understood the context
by developing their ideas from the community in order to authentically represent the value
and sense of the place. In addition, those outsiders could be the catalysts to give an inspiration

for the community to create their new products.
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