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Abstract

This research is based on both spatial and thematic expansions to confirm the results of the
latest research study on Mechanisms for Tourism with Thainess: a Multi-Stakeholder
Participation and Community based Approach in 2016 to make findings of the research are
clearer among different research area and regions. The research aims to study the model for
increasing the value of tourism-related products and services by creating a collaborative
process between Gastro Diplomats and local chefs. To study the prototyping process of art,
Food and Agriculture, Smart Farmers and product design linkage into other forms of tourism.
To apply the model of creativity to added value and the harmonization of Thai way and local
wisdom at destination by various arts and folks way for creative economy by applying the
community-based design model to introduce local Thai ways of life as a new tourism products:
gastronomy tourism. The Ariston Chef acts as a catalyst to inspire and motivate at destination
to create new things in the community, such as the modern food decoration layout and
Gastronomic Tourism Trails. Food Stylist layout is included in this research while still using
local ingredients. The researchers added fashion and style into the design of the decoration,
while adding value to the food by local handicrafts decorated. In addition, the results of this
research found the gastronomy tourism in the study areas such as Buri Ram Two Day One
Night (2D1N) "From flat to high" (Buriram Gastronomy Tourism: Two Tones-Two Experiences
"Flat to Plateau") and Krabi Two Day One Night (2D1N) "Food-Feel-Fun: Exotic Gastronomy
Tourism: The Local Canal Foraging Tour" for local entrepreneurs to develop into a tourism

product to new tourist market in the future.
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