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Abstract

Market trend of silk is continuously increasing every year. In order to add value to Eri
silk textile product and expand utilization of Eri pupa, the objectives of this study aim to 1)
investigating customer needs of ultraviolet protection textile products from Eri textile 2)
studying customer needs of Eri protein health product for weight control and health 3) Buying
factors of both ultraviolet protection textile products from Eri textile and Eri protein health
product for weight control and health 4) primarily evaluating business feasibility of developed
products in the project. The result showed that extension of knowledge in Eri farming made the
farmer in some areas especially Khonkaen province producing more Eri cocoon and Eri egg and
less relying on the government agencies.

For Eri textile products, product development should emphasis on 1) environmental
aspect to create value/identity of Eri silk 2) casual wear design 3) easily taking care 4)
Functional design matching to each group of customer 5) create value added by natural dyeing
and natural standard 6) reasonable price with quality to compete filament silk

For Eri protein health product for weight control and health (Snack bar), customers
pay attention to taste firstly in like very much level, smell secondly in like very much level,
sweetness thirdly in like very much level and preference fourthly in like moderately level. For
product acceptance factors, consumers pay attention to product hysiene and safety and

certification or standard respectively.

From product acceptant test with others basic business feasibilities such as production
technique, cost, 2 Eri textlile products, scarf and shawl, were accepted by customers and tend
to feasibility in business. Developed snack bar also was accepted and might improve level of

customer acceptance by adjusting texture and crispness.
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