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Abstract

The objective of this research was to study the structure and dynamics of produce marketing at
the Hua-it market with the territory studied covering the Hua-it market, Po-sadet Village, Principal
(Muang) District, Nakornsrithammaraj Province, and markets in the vicinity as related to the Hua-it
market. The target population of the study consisted of marketing staif, drivers of produce-
transporting vehicles, farmers who fed produce into the markets, and other people concerned as
needed.

The method of study followed that of economic anthropology based principally on social
dynamics, dialectic, and the culturat area theory. The first step of the study was a review of related
documents and research findings, followed by fieldwork data coliection by means of participatory and
non-participatory observation, in-depth interview, and analytical seminar of focus group. The data
were then analyzed and synthesized, and presented as a report of research findings in the form of
analytical description.

it was found from the study that the Hua-it market was born out of natural convenience. That is
1o say, around B.E. 2518 (1975 A.D.) this location was onty a temporary bus depot for the purpose
of fare collection of varipus bus routes (such as Nakornsrithammaraj-Laansakaa,
Nakornsrithammaraj- Phromkeeree, Nakarnsrithammaraj-Chandee) before entering the town of
Nakornsrithammaraj proper. Because these buses carried loads of produce with them, retailers
waited at the depot to buy the produce wholesale for further sorting out and grading, and to sell the
selected produce at great profit. Later, Mr. Suporn intarawichian, who owned a gasoline service
station in the neighborhood, had a vision and way of revenue generation, and so offered attractions
for the buses to stop at his service station, now better organized than before. This gradually
developed into a market and was officially opened for the first time on August 26, B.E. 2529 (1986
A.D.), on a plot of land about 30 rai (about 12 acres) in area. Because of its several suitable
characteristics, such as adequate quantities and kinds of produce to meet the demands of buyers
and sellers, favorable location of convenient accessibility, and proper organization and management,
the market steadily grew into an enlarged area of about 70 rai (about 28 acres) and is showing a
tendency to grow further into the future.

The reason for the market operating smoothly and continuously, as well as growing steadily
larger, was that afl parties concerned adhered to a system of merit and ethics. They were mutually
honest, trustful, and confident. They cared for each other and took no advantage of anyone, be they,
for exampie, the farmers who grew the produce for the markets, the drivers of vehicles that
transported produce to the markets and brought money back from the markets to the farmers, or the

middle -man traders who took advantage of none of the others.



(%)

At present, the network of incoming and outgoing produce of the Hua-it market has linkages
with all the regions of the country, north, northeast, central, and south. In addition, its network
reaches some neighboring countries. Each day, tens of tons of produce go out of and come into
the Hua-it market and millions of baht circulate.

The Hua-it market has contributed much {o job creation and revenue generation for the people
of these communities, strengthening the community economy and causing the following changes:
development from production by local farmers to production for sale and with more highiand crop-
oriented farming, increasing use of technology and technical knowledge, satisfactory relations among
market, farmer, and community, with resuitant benefits for the community economy, in themselves a
measure of profit to society alongside commercial profit. Nevertheless, the Hua~it market is
considerably beset by some problems, such as an inadequate system of sanitation and traffic, drug
addiction, and underground lottery trade among some groups at the market, and the intensive use of
insecticide by some farmers to the extent that these farmers are afraid to consume the produce that
they themselves grow for sale.

In order to inject more efficiency into the way of this market, the researcher recommends that
the government agencies concerned should render assistance in some matters such as the
establishment of a crop information center that also conducts research so that this market will serve
as a crucial mechanism for promotion and development of agricuiture and farmers in relation to the
area’s strengths and local bicdiversity, for development of breeds and products, and for diversification
in the processing of products from crops. As well, it should be part of the mission of the center to
seek ways to control and advise all concerned to realize the balance between the advantages and

disadvantages to society and those for themselves and their groups.





