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Abstract

The purposes of this research were 1) to study the potential and opportunity
on development of sports tourism marketing using Muay Thai martial arts 2) to
develop products of sport for tourism by using Muaythai Integrated with Thai
wisdoms and local Thai culture 3) to develop model for sports tourism management
by using Muay Thai martial arts 4) to study the impact of sports tourism activities by
using Muay Thai martial arts which are based on Thai wisdom in clouding economy
impact, society impact and environment impact and 5) to create a manual for
sports tourism activities by using Muay Thai martial arts which is based on the Thai
wisdom For new target groups. The samples were 1) 400 audience foreign tourist 2)
400 Muaythai foreign students and 3) 30 person of key informants. The instruments
in this study were questionnaire and interview questions. Quantitative data was
analyzed by using descriptive statistics and qualitative data was analyzed by content
analysis.

The results of this research were found as follow.

1) The potential of sports tourism by using Muay Thai martial arts were
people, products, marketing competition, famous boxer, Muaythai connection and
tourist attractions.

2) Products of sport for tourism by using Muaythai Integrated with Thai

wisdoms and local Thai culture were found in 3 group.



(1) challenge group with products as follow; (1) High level Muaythai
competency curriculum (2) Muaythai instructor curriculum (3) Professional Muaythai
curriculum (4) Muaythai Boran curriculum (5) Local Muaythai curriculum etc.

(2) Try new group and with products as follow; (1) Muaythai history
(2) Muay Thai for weight loss (3) Beauty Muaythai 4) Muaythai for self-defense
(5) Muaythai for exercise 6) Thai herb product for Muathai

(3) Creativity Recreation Group with products as follow; (1) Muaythai
farmer 2) Muaythai south style 3) Muyathai and Thai food (4) training at the sea etc.

3) Model of Muaythai camp management consisted of 1) Infrastructure
2) attraction 3) activities 4) accessibility 5) amenities 6) accommodation 7) sports
tourism success Stories.

4) The overall economic impact in 2019 found that tourist spending for
entering Muaythai martial art activities in Thailand have generated approximately
18,003 million baht. It gained overall economic impact in the total amount of 41,653
million baht (Thai currency). The social impact found that promotion of sports
tourism by using Muaythai did not reduce the relationship of people in the society
but people have migrated into the community and in overall promoted sports
tourism by using Muaythai martial art did not reduce the safety of life and property
of the people in the community but also to improve the quality of life of the people
in the community. In addition, community business entrepreneurs commented that
there are more people in the community interested in learning Muaythai and
exercising. Environmental impacts found that informants are disagreed about the
promotion of sports tourism by using Muaythai martial art in the development of
public utility systems in the community and the development of public spaces to
support activities in the community. Traffic congestion resulting in difficult
commuting communities, the amount of waste in that area increased, overcrowding
of people in that area. People in the area are interested to conserve resources
environment in the community.

5) A guidebook for organizing sports tourism activities by using Muaythai
martial arts based on Thai wisdom consisted of 1) Muaythai camp management 2)

Muaythai competition management and 3) Newbie Muaythai training guide.
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