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Abstract

The objectives of this research were to study the outstanding bicycle tourism
product based on the cultural landscape in Thailand which was in line with the
tourism trend and target group demand, to investigate the customer insight about
bicycle tourism based on the cultural landscape in Thailand, to examine the model
community in Thailand and abroad about the bicycle tourism management for the
development of bicycle tourism in Thailand, to analyze the economic, social and
environmental impacts of the bicycle tourism events based on the cultural
landscape on the model community, and to create the manual of bicycle tourism
activities based on the cultural landscape in Thailand. This research applied
quantitative and qualitative research methods which the questionnaire, semi-
structure interview, and participant and non-participant observation were used as the
research tool. Data was presented by the descriptive statistics, input factors and
output analysis 26X26 (I/O Table) and content analysis.

Research results illustrated that bicycle tourism activities in Thailand were
classified into 4 categories: Racing, Endurance, Cycling Event, and Bike Touring. In
2019, the number of Thai and foreign cyclist was 645,427 persons. The expense per
one cyclist was 1,031.66 - 5,722.16 Baht per one activity that caused the economic
value at 1.91 billion Baht. Expenses of cyclist based on the Input-Output Table (I/0
analysis) were classified into 8 types including 1) application fee, 2) equipment,
3) accommodation, 4) food and beverage, 5) cost of travel/fuel, 6) air fare, 7)
souvenir, and 8) cost of entertainment during travel. The analysis results on the
economic impacts using the input and output factors 2 6x26 (I/O analysis) indicated
that the expenses of cyclist affected the overall economy, about 4.64 billion Baht,

which 1.03 billion Baht was the direct impact and 3.60 billion Baht was the indirect



impact. One Baht expense resulted in the economic impact at 2.43 Baht and the
indirect impact at 1.89 Baht. Moreover, there was beneficial for 12 service industries
that related to tourism (52.56 %) and 14 production and service industries that did
not relate to tourism (47.44 %), especially the service related to other types of
tourism, land transportation, hotels and accommodation, and restaurants and café.
The production industries that did not relate to tourism and increased the production
due to the change of the final demand for bicycle activities were metal, non-metal
and machine production, elastic product and chemicals and plastic production. In
addition, the in-depth study results on the cyclist behavior showed that most cyclists
were male aged 35-39 year old who was single and graduated with Bachelor’s degree.
They lived in the central region of Thailand, operated their own business and earned
the average income 30,001 - 40,000 Baht per month. Their main purpose was to
travel with the mountain bike or road cycling. The cost of bicycle was 30,001 -
60,000 Baht. www.Thaimtb.com was the popular source of information that the
cyclist searched for the cycling events, as well as the cyclist community such as
Facebook and Line. The favorite service of cycling event was the photo searching via
the organizer’s website. Moreover, the factors attracting the cyclist to participate in
the event was the safety standard of the cycling route. The evaluation results of the
cyclist satisfaction towards the cycling events revealed that the cyclists satisfaction
towards the overall services and management based on 3A6S (Attraction,
Accessibility, Amenities, Standard, Safety, Sharing, Skills, Services and Satisfaction) was
at the highest level. Additionally, it was found that the high cycling marketing ratio
in Thailand fell on cycling event and bike touring. Therefore, the products that were
suitable for the cyclists were cycling activities i.e. Series Ride, Family Fun Ride,
Woman E-Bike Cycling, and cycling tourism in the community such as Bike, Eat and
Enjoy Thai Local Style, Bike Learning, cycling during the festivals, and Hidden Cycling
which involved the participation of the local tour guides.

The discovery from the study on the model community, Inthanon Challenge
12 showed that there were 5,939 cyclists who applied to the event and 3,561 of
them participated in the event; 425 of them lived in Chiang Mai (11.93%) while 3,136
of them lived in other provinces (88.079%). The expense was about 3,327.65 -


http://www.thaimtb.com/

9,208.83 baht/person, which the economic value was 30.29 million Baht. The analysis
results on the input and output factors 26 x26 (I/O Table) illustrated that it caused
the overall economic impact about 75.69 million Baht, which 16.30 million Baht was
the direct impact while 59.39 million Baht was the indirect impact. The one Baht
expense caused the economic impact at 2.50 baht and the indirect impact at 1.96
baht. Moreover, it distributed the outcome to 12 production industries under the
tourism sector at 37.04% and to 14 production industries outside tourism sector at
62.96%. The satisfaction of the cyclists towards the impact was at high level. In terms
of economic impact, they agreed that cycling event generated income and allowed
the community members to distribute more products. In terms of social impact, the
community had high hospitality so there was the cooperation within the community.
Further, the community members were proud of the event and had the better
quality of life. Regarding the environmental impact, the cyclists viewed that the event
organization with the support of the local leaders (Sub district Administrative
Organization/Municipality/Provincial  Administrative  Organization) led to the
improvement of cycling route and public space. The synthesis results of the tactic
knowledge of the bicycle experts were gathered to arrange 3 manuals to promote
bicycle tourism based on the cultural landscape in Thailand which consisted of the
Cycling Event Manual for Tourism Promotion in Thailand, Manual of Selecting
Equipment for Cycling, and Manual of New Cyclist which was an e-book version.
These manuals were created to be the useful source of information for the cycling
event organizers, the new cyclists, or the cyclist who wanted to study or operate the

bicycle business.



