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PASSANAI NUTALAYA : POLITICAL COMMUNICATION OF THE MIDDLE CLASS.THESIS
ADVISOR : ASSO.PROF.KANJANA KAEWTHEP,Ph.D. 211 pp. ISBN 974-637-343-9.

Middie-class in the meaning of socio-cultural dimension is the group with high potential to

communicate through various media channels in order to exchange disseminate ideas. But there have
been doublhs as to exactly where the middle-class stand amid a series of ideological confrontations in
society. Tl'iis study was conducted in order to figure out political involvement of the middle class in
their daity llife and their methods in fighting for their political ideologies, especially through the print

|
media.

|
|
|
|
i The research was intended to survey how ihe middle class communicate on political
affairs throlhgh the print media and analyze their views toward print media in responding for benefits
of the clasi[s.

The study discovered five forms of communications.
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E 1. Being passive recipients of information

I

| 2. Being recipients of informations and occasionally messengers of information through
1

interpersorfal contacts.
I
{ 3. Being recipients of informations and occasionally messengers of information between

I
individuals land through the mass media.

!
| 4. Being recipients of informations and at the same time messengers of information

]

through pe}rsone! contacts and networking communication.
E 5. Being involved in:integrated communication.
I
|
|
|

E Meanwhile, the study found that the middie class have a variety of ideologies. They are

t - - ]
'| concerned jabout majority interests, or vested interests. There are also professional ideologies and the

|
blends of *ested interests and professional ideologies.
]
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