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Abstract

The objective of this study is to understand the competition in the broadcasting
media market in Thailand and the related industries, i.e., program production and
advertisement. The framework used in the study is based on the Industrial
organization theory, whereby structures, conducts and performances of each industry
are analyzed. The analysis will lead to an identification of the problems in each
market and provide guidance towards appropriate policy measures to reform the
structures of the media market.

The study found that television stations in Thailand have strong bargaining
power in determining advertisement rates and setting the conditions of program
production and distribution. As a result, major operators have successfully sustained
relative high return on investment, even comparing with international benchmarks.
However, from a public policy perspective, it is found that the existing structures may
not produce an optimal outcome for the society. In particular, there is a clear upward
trend in the broadcasting time of entertainment programs and a downward trend of
education, documentary and commentary programs during the last five years.
Program production and distribution, based on audience ratings, tends to ignore
certain viewer groups, i.e., children and senior citizens, that do not have purchasing
power. Commentary programs are found to lack a balanced presentation of different
opinions in controversial issues.

The pay-TV market composes of two market segments: the national market
and the regional market. In the national market, UBC is the sole operator and thus has
market dominance. With its dominant position, the company has continually increased
its subscription rates and reduced the number of programming packages offered to
consumers. Yet UBC is still able to expand its subscriber base. In the regional market,
which composes of hundreds of small operators, there are problems of the
inaccessibility to rights of ways especially in Bangkok, high concession fees, which
raise operating costs and deter market entry and the inaccessibility to popular foreign
programs due to exclusive dealings between the dominant operator and content
suppliers.

The most important problems in the radio broadcasting markets are the lack of
transparency in frequency allocation and the differences in concession condittons
among many governmental agencies involved, resulting in the lack of effective
competition. The study also found increasing ownership concentration in many
markets, notably in the Bangkok market, and a trend towards national radio networks.
Vertical integrations between radio stations and music producers are also becoming
widespread. Although the integrations have been proved successful in terms of
business operation, resulting in high rates of return to the operators involved, they
tend to reduce consumer choices and create an entry barrier for independent music
composers and producers. The ratios of advertisement time of many stations are also
found to violate the regulated limits, reflecting the lack of effective enforcement.

In short, the broadcasting industries in Thailand appear to be successful in
terms of business operation. However, from a public policy perspective, at least six
major problems need to be seriously addressed:

1.  Frequency allocation needs to be improved to increase transparency and
reduce corruption and cronyisms.



Governances of state media need to be reformed to provide more
accountability to the public rather than the government in power.

Media regulations need to be revised to reflect new developments in the
industries and encourage more competition. Moreover, the regulation of
advertisement time needs to be strengthened.

Conflicts of interests in commercial media industries need to be
controlled so that the media can be more accountable to the public.
Market dominants with high market shares or vertical integration need to
be regulated to prevent abuse of dominance and promote fair
competition in the relevant markets. In particular, the competition law
and regime need to be strengthened.

Diversity of ownership should be promoted. In particular, public
broadcasting, e.g., public TVs and public radios, together with
community broadcasting should be developed to complement
commercial broadcasting and promote diversity of opinions.

These topics will be addressed 1n more detail in subsequent research papers.



