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ABSTRACT
Project Code : TRI/UTLGB52001
Project Title : The Feasibility Study of Innovative Location-based Media for

Promoting Travel Spots on Transcity Bus
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Assistant Professor Dr.Supachai Vorapojpisut ('mmiﬁﬁiﬁ‘ﬂwﬂ)
Faculty of Engineering, Thammasat University

E-mail address : vsupacha@engr.tu.ac.th

Project Duration:  August 1%, 2009 — March 31%, 2010

This research aims to study the performance of media consumption stage of the
prototype media system. The prototype media consists of a computer equipped with a
GPS receiver, capable of arranging contents based on location, period, and sequence
criteria. We have performed field tests of the prototype media by installing on vans
traveling between Bangkok and Koh Samed. Population samples of this study are tourists
who want to travel to Koh Samed by van from Victory Monument. Then we have combined
questionnaires and structured interview as quantitative and qualitative instruments,

respectively, in order to evaluate the awareness, recognition, and satisfaction outcome.

Our study can be concluded as follows. Tourist samples show the degree of
satisfaction for our prototype media between the ‘satisfied’ and ‘very satisfied’ levels. The
most satisfied content is the television program introducing travel spots on Koh Samed,
which is coincide with the objective of tourists. The effect of quality multimedia contents
shows its influence in the media consumption stage. While inappropriate screen size
negates the interesting of contents. Being location-based media, our results reveal that
location notification gains satisfaction level closely to the content of travel spots on

destination. However, the benefit of being location-based contents is not cleared with



respect to the indicator of media consumption stage.

Keywords : location, media, media consumption stage.
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