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Abstract

The purposes of this research are to; 1) investigate the markets for cultural tourism
in Pranakorn Sriayudhya, Pathumthani and Nunthaburi Province, 2) assess the readiness of
cultural tourism in Pranakorn Sriayudhya, Pathumthani and Nunthaburi Province, 3) develop
tourism products and cultural tourism of Pranakorn Sriayudhya, Pathumthani and Nunthaburi
Province, and 4) implement policies, strategic plans and approaches in the management of
cultural tourism. In doing this research, qualitative and quantitative research are used to
collect information for the assessment of strength, weakness, opportunity and threat of
cultural tourism in these provinces. Then, TOWS Matrix is used as a tool for imposing
strategic plans and approaches in the management of cultural tourism.

The research found that the common attractions of Pranakorn Sriayudhya,
Pathumthani and Nunthaburi are the architectural beauty of their tourist sites, the history of
the places and the fame of Buddhist images. The dominance of tourism in Ayutthaya is the
fact that Pranakorn Sriayudhya is a famous historic site. At the same time, Nonthaburi is
dominant in that it can preserve its traditional ways of life. And Pathumthani is famous for its
cultural tourism, especially its Thai-Raman culture. Considering public relations of these
provinces, the research found that most tourists search for information on the internet. Also,
they want more information to be added on the website. The information includes tourist
sites on the same tracks, budget accommodations, and famous restaurants in these
provinces.

Considering the readiness for cultural tourism along the river in Pranakorn
Sriayudhya, Pathumthani and Nunthaburi Province, the researcher found that the most
potential cultural tourism in these provinces are Niwet Thammaprawat temple (Ayutthaya),
Wat Bot temple (Pathum Thani), and Koh Kret islands (Nonthaburi). However, none of these
places are evaluated as excellence, which is the highest rank. As for new tourist products of
the provinces, stakeholders held that 5 tourist sites should be included in one day boat trip:
Koh Kret, Wat Sarn Chao temple, Wat Bot temple, Niwet Thammaprawat temple, and Koh
Kerd Village. Tourists can have lunch at Wat Sarn Chao temple, and have dinner at Koh Kerd
village. The boat can have 3 stops, which are Phra Pinklao pier of Thonburi, Nonthaburi peir
(Tha Nam Non) and Koh Kret pier.

After analyzing the information using TOWS Matrix, the researcher found that there
are a variety of famous cultural tourist sites in Pranakorn Sriayudhya, Pathumthani and
Nunthaburi Province. Also, these provinces benefit from their cultural heritage, the readiness
of infrastructure, as well as transportation network from their location which is near Bangkok.
Tourists can travel to these provinces on a short-term basis. The weakness of these
provinces is that there is no integration of cultural tourism within these provinces. There is

no administration to link tourist sectors in these provinces. Moreover, tourist sites along the

£l



river and piers are neglected. Social and environmental problems in these provinces have
not been addressed. The strength for these provinces is that the government is supporting
tourism. Besides, the strategies of these provinces foster the development of cultural
tourism along the river. Also, the overall market for tourism is expanding. Important threats
are that there is no continuity in the tourist administration and policies in some provinces.
Moreover, the competition among provinces is increasing. Also, environmental changes such
as floods, especially flooding on the areas along the Cha Praya river, directly impact tourism
in these provinces. The above analysis will be further applied to determine strategies and

approaches for the administration of cultural tourism.
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