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Abstract

This research aims to study the potential of local people to manage tourism
marketing community and to development of communicating system and tourism
marketing, with emphasis on the personnel involved in community development
and conservation in the new tourist in Doi Saket district, Chiang Mai.

The analysis results show that the capacity of the community tourism
marketing that product is more attractive and in terms of price levels that capacity
is moderate. The distribution and promotion capacities arein the moderate level.
The service process is at a low level capacity.

A survey of attitudes about marketing and tourism services leads to develop
a way for the development of a communicating system. The community has an
opinion on the development of a communicating model that should focus on the
development of the community and the development ofeffective signs/labels. The
community offers a unique signs to facilitate tourists and focuses on the
development of meaningful signs/labels. Community proposes to train people as
tour guide in various locations about the story of resources those are relevant to
local life and culture. For the new tour route,the study find three new attractive
tourism routes, including 1) the Phu Lanka 2 2 ) Mae Wong 3) Wat Pang Hai.
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