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Abstract

The objectives of this study were 1) to analyze information about travel
and tourism situation by communities in Thailand and Laos 2) to analyze consumer
behaviors established tourism destinations in Thailand and Laos 3. ) to analyze the
management strategy and market development, CBT for Thailand and Laos. Such
research is the study of consumer behavior in the tourism community tourism
products in Thailand and Laos. The comparative study of consumer products,
medical tourism in Thailand and Laos. Research using mixed (Mixing Methodologies)
by means of qualitative research (Qualitative Method) with quantitative research
methods. (Quantitative Method) with interviews with travelers, tourists consume
tourism community in Thailand and Laos. By means of random sampling (Accidental
Sampling) to 400 samples can conclude as follows.

1. Most tourists are satisfied in the medium to a whole lot of tourists in
Laos and Thailand, which is consistent with data from general inquiries and visitors in
Laos and Thailand indicate that the satisfaction of traveling up to. percent, 99.50 and
98.00 respectively with tourists indicated that you want to come back again in future,
the percentage of 84.50 and 92.50, respectively, although tourists will have the
satisfaction of tourism products in moderate to good, but the product of some
travel. it should be updated. In particular, the tourism products that are more
satisfied than other areas such as the amenities, the travel company, the
commemorative souvenir products

2. The SWOT analysis of consumer behaviors established tourism
destinations in Laos. Led to the formulation of appropriate strategies, issues
management, community development and marketing of tourism for the country of
Laos consists of four strategic : 1. Strategies for tourism marketing were 1.1 Public
relations, travel and open new markets. Especially in the CLMV countries by focusing
on its traditional strengths of the arts and culture. 1.2 The identity of tribal activities
and patterns of travel needs. To create value and increase tourism. Attractions in
Laos, mainly focusing on cultural tourism community with a similar 1.3 to promote

and advertise. The aggressive marketing of tourism in any way. In particular, Travel
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Guide Map 1.4 Allow foreign investors to invest in and develop quality tourism. 2.
Strategies for tourism attractions were 2.1 strategy of tourism development to be
accessible, safe but still need to maintain a traditional tourist attraction. 2.2 restore
degraded. To receive comprehensive care. 3 Strategies for tourism infrastructure
comprising 3.1 infrastructure. And transportation to travel links for visitors to get
comfortable. 3.2 Development of the Internet, especially the interpretation of the
data and the tourist areas. 3.3 Communicate using English in business development
related to tourism are diverse. And better quality such as business trip souvenir
business strategy, human resources, tourism, and 4. Strategies for tourism human
resource were 4.1 An English language training for tourism to the workers and
employees of tourism. In order to have flexibility in communicating with tourists 4.2
Training to educate workers and staff to raise the skill level of tourism services and
quality travel services.

3. The SWOT analysis of consumer behaviors established tourism
destinations in Thailand led to the formulation of appropriate strategies, issues
management, community development and marketing of tourism for the country of
Thailand consists of four strategic : 1. Strategies for tourism marketing were 1.1
Promote the tourism sector to retain subscribers and new customers by focusing on
the strengths of its value for money. 1.2 Create marketing plan together with
neighbors to connect the trails in the region, using Thailand as a hub linking the trip
as a suitable basic infrastructure for tourism 1.3 Package tour to link tourism with
communities to offer itineraries new to the area 1.4. Promoting border tourism
especially potential city. 2. Strategies for tourism attractions were 2.1 Improve and
restoring it to its original condition to impress the tourists attractions area 2.2
Maintain environment by using the principle of sustainability. 3 Strategies for tourism
infrastructure including 3.1 Develop infrastructure and transportation system for
visitors to get comfortable, such as mass transit, low-cost airline. 4. Strategies for
tourism human resource were 4.1 Develop knowledge of the travel market to
workers and employees in the tourism sector 4.2 Develop welfare system for tourism

Career.
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