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Abstract

The purpose of this research is to study the managerial development of cultural tourism
entrepreneurs in the R3E route for the Asean Economic Community (AEC), with the
collaboration from researchers, tourists, entrepreneurs, and institutions involved in the supply
chain, in the linking areas among Thailand, Lao PDR, and China.

The research was conducted by dividing into 2 subprojects in order to study the behavioral and
demand patterns of tourists, to evaluate the adequacy of service marketing mix and service
quality, and the cooperation level within the cultural tourism supply chain in the R3E route
from the perspective of stakeholders to become guidelines thatresponding to the tourist
demands which all sectors are involved.

By conducting interviews from cultural tourism stakeholders and surveying the attractions, the
results can be indicated as follows

(1) Tourism attractions information

The research found that the attractions in Chiang Rai and Chiang Mai Provinces are
dispersed in all district, especially the cultural tourism, which is the identity of Thailand.
(2) The result of cultural tourism attractions’ quality assessment
The research found thatthe overall potential of cultural tourism attractions is in a
“high” level. While the overall potential of tourismdevelopment is in a “medium” level, and
the potential of cultural tourism development is also in a “medium” level. However, they still
lack a strong performance for the further development. In addition, an interesting issue is that
although the participation of community is low but the survey has found that the community
earns high level of income from the tourism.
(3) The result of tourism components (5A) evaluation
The research found that both Chiang Rai and Chiang Mai are the high potential
provinces and are ready for the various patterns of tourism, which the tourists are likely to
increase.

(4) The result of studying behavioral and demand pattern of tourists

According to the survey from tourists, both Thai and foreign, the research found that

most travelers usually planned before the trip and the major travelers are Chinese (68.50), most
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likely a family or a group trip (74.38), take on a trip no more than 5 days and likely to re-visit
(92.25). There are similarities among the demand of Thai and foreign tourists, differing only in
the facilities demand of Thai tourists and the communication demand of foreign tourists. Thai
tourists demand the stopover point and more parking, while the foreign tourists demand an
understandable communication with more signs, symbols, and attractions information in foreign
languages.

(5) The result of studying the adequacy of service marketing mix and service quality,

and the cooperation level within the cultural tourism supply chain

The research found that most travelers are satisfied with the services, particularly the
Chinese travelers which are satisfied most in the accommodation and tourism business services.
However, the research also found that there is a low level of cooperation, especially inthe joint
venturingpattern and also the mutual decisions, since the operations differ individually

alongside with each business has their own loyal customers.

According to the results of study in the tourist demands and the current issues, what
should have been addressed for the very most is to collaborate, merging in the same direction
among the public and private sectors. Both should be integrated in order to develop the
tourism and meet the needs of Thai and foreign travelers. Most of the problems found include
communications, facilities, cleanness, number of accommodations, and variety of foods. For the
solutions, private sectors should be act as the information recipients and coordinate alongside
with public sectors. This is because the private sectors could have more access to the travelers
or market segments. The public sectors should coordinate and rapidly implementation to
develop and solve the problems as soon as possible in response to the new group of tourists
who are traveling in, in order to achieve sustainability of tourism and also the repeated use of

tourists.
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