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Abstract

This research aims to raise the awareness of demand patterns andcharacteristics of
cultural tourism to entrepreneurs and related entities with the following objectives: 1) to study
the personal characteristics of cultural tourists in the R3E area; 2) to study theexpectations,
needs, and incentives on the service marketing mix and quality of service of cultural tourism in
the area; 3) to identify the problems and threats of cultural tourism in the R3E area; 4) to
evaluate the suitability of service marketing mix and quality of service of entrepreneurs in
response to the needs of tourists; and 5) to propose the guidelines for developing an
appropriate service marketing mix and quality of service in order to enhance competitiveness of

cultural tourism entrepreneurs.

The study was conducted in the major cultural tourism areas in Thailand and ASEAN
countries: North-South Economic Corridor (NSEC), including Chiang Rai province and Chiang Mai
province. The data collection consists of 3 steps: 1) collecting the information about tourism
context and potential as well as other preliminary datain order to develop a conceptual
framework from individuals and entities involved in the route; 2) gathering information to study
consumer needs by distributing questionnaires to thetourists, which were classified into 2
groups by nationalities — Thai tourists and foreign visitors, for 400 copies in each group; and 3)
evaluate the management of entrepreneurs in the area by gathering the quantitative and

qualitative data from those who involved.

This research analyzes the data in terms of descriptive and referential analysis to
determine the statistical significance in order to achieve the research objectives as well as to

obtain the valid and reliable findings.

The study found that female tourists are more in number than the male one. The age
has ranged between 20-40 years, which the most are students and company employees. While
the education level of the samples is generally bachelor degree and higher, and most of them
have been travelled in the area. In term of revenue, excluding the non-disclosures, found that

the tourists are normally have income between 10,001-30,000 baht and above.
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The study also found that the tourists generally planned for their trips. Major sources of
information for tourism are from the internet and friends, reserving the services through 2 main
channels: by telephone and service providers’ websites.The most popular accommodation for
tourists is hotel. Main attractions for touristsarerepresented by the distinction of traditions and
cultures as well as reputation and location of the provinces. Most of tourists chose to travel by
themselves with a group of friends or relatives, and tend to travel in the area for 3-4 days by

using public transportations. Moreover, they intend to re-visit the area for further.

Main problems and threats of tourism entrepreneurs are illustrated by applying the
cultural identities in business operations, lack of cooperation with those who involved, and

developing the capabilities of staffs to accommodate the growth of tourism.

Tourists had satisfied about five elements of tourism in a high level, as well as the
service marketing mix. Considering by provinces, tourists who travel to Chiang Rai had higher
satisfaction than Chiang Mai in all aspects. Tourists were satisfied with the overall quality of
service, reliability, andconfidence in high level. Furthermore, Chinese tourists were satisfied with

the quality of service in higher level than Thailand and other Tourists in all aspects.

Finally, the suitable guidelines for developing service marketing mix and service quality
in order to enhance competitiveness of cultural tourism entrepreneurs - includingthe travel
agents, accommodations, transportation providers, restaurants, and souvenirshops — should

jointly develop their marketing mix along with the encouragement from public sectors.
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