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Abstract

The objectives of the report are to 1) examine the ranking of the competitiveness of
Thailand and other ASEAN countries in tourism services, 2) analyze estimate the size of the
demand for each ASEAN country and 3) tourism behavior and preferences of ASEAN tourists
visiting Thailand using both secondary data and interviewing over 3,000 ASEAN tourists.

The findings indicate that Thailand ranked first in term of tourism receipts and arrivals but
according to WEF, Thailand ranked third in term of supply management especially public service
management. Our public management of infrastructure and tourism amenities is relatively weak
compared to other ASEAN countries.

Our demand study reveals an increasing role of the ASEAN market surpassing the EC in
term of arrivals and the rate of growth of receipts. The ASEAN market is forecast to grow to 14-
15 million tourists by 2017. The study also provides income and price elasticities of demand of
each ASEAN country for Thai tourism.

Our micro analysis of tourist behavior and preference from an exit survey comprising
3,095 samples of ASEAN leisure tourists and 420 business tourists from 9 countries. The study
indicates that Thailand has become an important shopping and entertainment hub of ASEAN.
Our behavior study helps to classify tourist groups into 7 groups according then to tastes and
preference and found that N-tertainers those preferring nature and entertainments are the largest
group, followed by Fun lovers who focus on entertainments and Value lovers who prefer mix
activities.

Our study reveals that business tourists tend to travel more frequently and are repeaters.
Favorite activities of this group include spa and, Thai massage as well as shopping. About one third
of this group are likely to extend their business trip to include 2 more days for leisure and tourism.

This study also provides a number of useful marketing strategies to enhance Thailand’s

competitiveness in the ASEAN countries.
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