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Abstract

Nowadays, economic variables are crucial factors that drive policies and create
changes. The concept of economics in Islam has received attention widely. Based on faith in
God, Islamic economics divides the way of life of Muslims into at least two aspects. These are
Halal and Haram. Halal means things that are allowed while Haram means those that are
forbidden. Thailand has involved with Islamic economics in two ways. These are food and
beverages that have to be Halal, and Islamic banking and finance that are not related to things

that are Haram.

Similar to the production and export of other food products, those of Halal food create
value-added to agricultural products which are raw materials in food production and sources of
employment and income of many people, especially those in the rural areas who have low
income. Thus, the development of the Halal food industry is a means to solve two important

problems in the development of the country; inequality and poverty.

The promotion of the Halal industry in Thailand began on the 25" of September 2001.
Since then, the promotion budget of more than a thousand million Baht has been allocated to
many agencies, including government agencies and religious organizations. But results of many
past studies pointed out that the growth of the export value of Thai products was the result of
the market expansion effect, and not Thailand’s ability to compete in the Muslim world market.
This includes weaknesses in terms of Halal quality, packaging, as well as distance or
transportation costs, i.e. the cost of delivering Halal products from Thailand to points of product

distribution or Muslim consumers.

Based on the analysis of information up to the year 2013, there are many findings that
are useful for redesigning Halal industry policies. In sum, there are two main issues in the Halal
industry. These are accreditation and certification of the Halal standard (that is a part of the
services sector), and the promotion of Halal products (that is a part of agriculture and
manufacturing). To a certain degree, the data points to the success of the promotion of the Thai
Halal logo, although there are points that need further improvement. But it would not be easy to

conclude that the promotion of Halal products has been successful. The total share of Thai Halal



products in the Muslim world market is still less than that of similar products in the world market.
In comparison to Malaysia and Indonesia, Thailand has lost her share of many products in the

Muslim world market.

Today, Thailand needs to revise her conception and development plan of the Halal
industry, to build up readiness, to fine-tune, to develop right policies and, if needed, to search
for a common standing with other ASEAN countries whose population are Muslim majority. The
main purpose is to contend with non-ASEAN competitors whose Muslim population are not more
than that of Thailand, and are not Muslim countries like Malaysia and Indonesia.

Results of this study point to many aspects in which Thailand has to take into
consideration, in order to maintain the present status and earn a higher share in the Muslim
world market. These are the improvement of public administration, the modification of
accreditation and certification of the Halal standard, Muslim market penetration, as well as

creating the body of knowledge and developing a databank for Halal products.
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