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Abstract

Project code : RDG5750043
Sub project title : The authenticity in Mekong ethnic cultural tourism

Researcher : Wisitsiri Chusakul Project period : August 2014 - December 2015

The image presented of ethnic identities has been devalued because of the rise
of contemporary commercial society. This results in a decrease in their values and ethnic
identity. The search for authenticity through tourist activity is increasing. The research
objectives are 1) to study the identity of the ethnic groups along the Mekong river, 2) to
study the locals’ attitudes which allow their identities to support the Mekong river ethnic
cultural traditions, 3) to study the importance of the authenticity rating in the Mekong
ethnic cultural attraction, and 4) to create a model to support the authentic Mekong ethnic
cultural attraction.

For the research methodology both qualitative and quantitative research methods
were used to get the data from the following ethnic groups: Taidam, Puan, Sak, Kha, Yor,
Kalerng, So, and Phutai, which are in the areas of Loei, Nongkhai, Nakhonpanom, and
Mukdahan province. The research tools are interview and questionnaire. The participants
are divided into three groups: 1) local people, 2) governments or organizations related to
tourism, and 3) tourists who visited ethnic villages.

The research results show that ethnic identity is various and differs due to
background. It is comprised of location, resources, tradition and culture, and local’s
management style. The authenticity of the ethnic identity was changed by the
modernization, simply in order to survive. Tourism activity can allow authentic ethnic
identity to be conserved. The locals have a positive attitude towards tourism and are
pleased to publish their identities through the tourism context. They have a great change
in their ethnic identity by changing the role, utilization, immaterial quality from of the
identity. In term of tourists’ opinions, they are still willing to pay to find an authentic
tourism experience and are willing to accept the authenticity of the ethnic identity. They
enjoy a cultural tourist product which increases the meanings and values of their
experiences. Due to the fact that authenticity and identity are dynamic and fluid, the
cultural product can adapt and occur in both context and time, even as these change. In
addition, tourists interact with ethnic locals that create an authentic experience from the
activity. The model supports an ethnic cultural attraction based on the authenticity of

identity by setting up ways to protect the ethnic identity in different social landscapes.
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