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Changing Higher Tourism Quality in the Western Region for Senior
Tourist towards ASEAN Community
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Abstract

This research on Qualitative Improvement of Senior Tourist of Thailand’s
Western Region for Preparing towards AEC is consisted of 4 sub-projects. For research
methodology, the researcher conducted the research in 3 stage including conclusion
on issues of those 4 sub-projects, the meeting on policy proposal with 30 attendants
related to tourism of Thailand’s western region, and synthesis on the results
obtained from those 4 sub-projects. The conclusion was obtained from conducting
those 4 sub-projects for comparing with theoretical information and Sustainable
Tourism Development was implemented by the research as the guidelines for
arranging information.

The results showed that senior tourists had different travel styles and
behaviors from general tourists, i.e., they emphasized on worthwhile and good
quality tourism and services as well as mainly emphasized on satisfaction. As a
result, the progressive marketing strategy used for overcoming this target group was
Frontal Attack conducted by integrating the distinctiveness of regional attractions
with preference and satisfaction of target tourists. Consequently, tourism with frontal
attack strategy was obtained for responding to European tourists who preferred
historical tourism, cultural tourism, and ecotourism. In consequence, the researcher
provided a travel style combined with 3 strengths of provinces in Thailand’s western
region as shown in a slogan stated that “Visiting Kanchanaburi, the Land of Memory,
before Reaching Petchburi, the Land of Merit, and End your Trip with Revitalization
in Prachuap Khiri Khan ”. According to travel style of Thai and Asian tourists, it was
found that their travel styles and behaviors were similar, i.e., they emphasized on
recreational tourism and unhurried tourism. Consequently, the researcher presented
another travel style upon the slogan stated that “Experiencing 3 Travel Styles in
Petchburi and Enjoying with Slow-Life Traveling with Ratchaburi’s Nature”.
Publication of these campaigns was conducted through 5 styles of progressive
tourism strategy as follows: 1) High Technology — helped to disseminate information
extensively in one publication; 2) Differentiation — helped to make difference of each
attraction; 3) Creativity — healed to motivate creativity in publication; 4) International
PR — implemented the strategy of publication based on international principles; and
5) Database - had updated and flexible database. Besides reinforcing recognition
through marketing, the uniqueness of each attraction should be created, i.e,
souvenirs motivating tourists to remind such attraction. The souvenirs symbolizing
Thailand’s western region and made of local materials were some souvenirs made of

sugar palms that were considered as wasted materials obtained from palm industry



helping to increasing community’s income. Moreover, to develop products for senior
tourism, it was found that entrepreneurs should develop some facilities for tourism,
organize some activities for health tourism, and consider on safety of senior tourists.
To expand the perception of this knowledge, the researcher developed some data
on application for unhurried tourism for providing to senior tourists in Thailand’s
western region in order to enable senior tourists to search some primary information
for their travelling.

In order to reinforce Thai tourism to be quality and sustainable, the
researcher proposed some strategies for application of some attractions and
entrepreneurs consisted of the following 6 guidelines: 1) develop resources for
tourism based on 3 A’s including Attraction, Accessibility, and Amenities: 2) develop
tourism market by positioning products and selecting appropriate target tourism
market; 3) develop tourism business through business of souvenirs distribution that
should be handicrafts made of local materials; 4) develop environment in each
attraction through environmental conservation of each local area in order to reduce
environmental degeneration; 5) develop participation in tourism with community
through discovering tourism problems, establishing some policies, objectives, goals,
development methods, and co-decision making on the use of resources; and 6) build
consciousness, i.e., conscious of attraction’s owners and tourism entrepreneurs on

avoiding exorbitant pricing for achieving quality and sustainable tourism.
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