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Active Marketing Tourism and Public Relation Model Development in
the Western Region for Quality Senior Tourists

doamsfAde  sewrnannnsd asfiving A3 Agivennsdnnis wimivendeRaling
HYIemans a5 a3 Sy iand Juin Angdnen1sianis wninededaling
HYIEAERTINSIUNULA viesan Al INeINTINNT W1IneaeRaung
919713890U0A AAITEIR AMEINGINITINNIT W INeNaeRaUNg

YivIseasa 2558

e

unAnea
mdell Tngusrasdiiie Anwanmilngiiludefumsvendoifgeogiidamnm
dmsuihsndvundunseuresguiuumsnaiamsvieafieanaznsussnduiugnisvieailen
\Bagndmiugigeengfidinunin naenaudainguiuunisnainnisvieaiiiuarsuuuuns
Ussnduiiusmavieaisanaunmuesigeeny Begn lugianens Tusndwiuiinvieadiengeny
fnunm Tagldinadanisdunivaliedin wagnisaumnnguiissianngULuun1snainns
vieafiouarmsuszdiudidagniugimans Yunnd miuiinvieadiengeeny idganw Augly
Yoyavdn lunduinuioadisisnlneuassnanan@smau 11 au wagdndiuam 17 Au
Uszneusy e1staminend fusznaums uazdunuann ivm. Ssdndenngurlideyavan
wuugnls (Snowball) TNtuImTIRaRUANgNFEMeNayATIRaNMLUUATIE 9t
msdnaumuIngs (Focus group) WladavingUuuumansnanauazsULuUMsUszdaiusms
vieaiendmsuinvieaiioigeenyisinanm
NANITE Ui NMTAleTgingAnssumsvioufisvesinvioniiendgeeny uay
ningnsmsnsvisaiielugiinanzfunn deuszneudie Sminmesys UszaruAsdus
maauyd wardmdarmyitu sUuuunwannmsiesilendsnivansauuuiunvesiiud
Anw Ao nagnsnsslandvi Faduisfidesiinsdrsramsnensuva weaisalugiiana
peYupn Ussnoufummiesmsvestnvieadieneu mnduiddiiauedunemsvieadion Tng
SuuneonmungAnssINsYisafisIvesinvieaiinddgieny JsinnanisAnuanusasuun
oonlu 2 ngu louA 1) UkUUMIIAIMsieafiEndmunvieailsvglsy  dnauems
visafiealunowdy “sednanundsiinigauyd adsnufideunys Bundsdind
UsgnuAidus” uas 20 sUuuunsRansvieadiendmiuinvieaiisrymineuazyniede
vhiauemaeaiieluneudy “Weasloanys 3 dlad alaflailndssmmfdlonvyd” Tuvas
finswaurgunuunsuszrduiudnsionilendegn aasldnsuszmduiusuuy
Differentiation, Creativity, High Technology, Database L&¢ International PR

U § a a [

Mmdfy . sUluunIRaIansienitey/msuseunduiusidein/gianansfunn/

o 9 Y

Unviaaiege01e/Annn



Abstract

This research aimed to study the general conditions about quality senior
tourists for setting a framework of tourism marketing and public relations proactive
tourism for quality senior tourists. As well as to make tourism marketing and public
relations proactive tourism in the western region for quality senior tourists. This
research was quality research that applied the technical analysis with quantitative
data in step of in-depth interview and focus group that developed tourism marketing
and public relations proactive tourism in the western region for quality senior tourists
with 11 key informants a group of tourists, both in Thailand and overseas with 17 key
informants consist of university professors, entrepreneurs, representatives from
Tourism Authority of Thailand, snowball selected. And test of consistency by
Triangulation testing. Then focus group meeting for build marketing and public
relations of quality senior tourists.

The result found that from analysis of travel habits of senior tourists and
tourism resources in the western region consist of Phetchaburi, Prachuap Khiri Khan,
Kanchanaburi and Ratchaburi. The proactive tourism marketing the appropriate with
The context of the study area was frontal attack stategy. This strategy was to must
exploring tourism resources in the western region and the needs of tourists. Then
presented the tourism route divided by the travel habits of senior tourists. The
results of the study can be classified into two groups. 1) tourism marketing model for
European tourists. presented in Concepcion “Memorial retrospective at
Kanchanaburi, Make a well at Phetchaburi, Invigorating life at Prachuap Khiri Khan”
and 2) tourism marketing model for Thai and Asians presented in Concepcion “Travel
in three style in Phetchaburi, SLOW LIFE Nature Ratchaburi” While the development
of proactive the pattern of public relations tour were Differentiation, Creativity, High

Technology, Database and International PR method.
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