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Abstract

Head of Project Rattapoom Tuchinda, Ph.D.
Email rattapoom.tuchinda@nectec.or.th
Duration 15 August 2014 — 14 December 2015

This project studies potentials and effects from applying digital platform to the
tourism industry. To goal is to increase capacities and capabilities of businesses related
to tourism in the province of Krabi. The research project comprises of two parts; the first
part is the marketing research to understand the behavior of tourism business operators
and tourist — both Thai and foreigners. The second part is to create a prototype
software-as-a-service to support tourism business operators. The sum of both parts will
pave the way to understanding how digital platform can enhance the local tourism and
the policy to innovate, sustain, expand, and integrate digital platform into the fabric of
tourism.

In the marketing research part, we collect 221 questionnaires from hotel
operators, 303 questionnaires from Thai tourists, and 337 questionnaires from foreign
tourists. In additional to quantitative data, we also conduct qualitative interviews with
business owners and government organization responsible for promoting tourism
business. We found that there is an average of 1.45 IT personnel in each hotel. The
majority of hotels use IT and digital platform in one form or another to help improve
efficiency and effectiveness in internal management and customer acquisition. However,
22.5% of hotel owners are not IT ready and needs government supports in the following
areas: website, email, social network, online branding, and office suite. In addition of
these areas, one major problem is the lack of IT personnel. As for the tourist research,
we found that there are similarities between Thai and foreign tourists in the following
aspects: the demographics of tourists are first and early second jobbers. They all use
mobile phones to conduct research and trip planning via Internet and social network.
The important factor that they use to decide whether to patron the hotels and other
travel related business is reputation.

The second part of the project focuses on creating software-as-a-service
prototype to help business owners. We use the result of the marketing research part to
decide which service to implement. The prototype is called Thaiwebly, the website
building engine that help business owners build their own websites without knowing any

programming and without needing any IT personnel; the process of building a website is
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