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Abstract

The purposes of this study were to examine the travel motivations and behavior of Thai
tourists towards creative tourism in Thailand, and to analyze the satisfaction towards proposed
creative tourism activities in Trat province. Questionnaires were used to collect data from 294
tourists aged over 20 years traveling in Trat province during December 2014 to March 2015.
Thirty in-depth interviews were conducted to gain the in-depth perspectives of Thais and
foreigners of Trat creative tourism. During June 2015, the other questionnaire survey was
conducted to investigate the tourists’ satisfaction towards the proposed Trat creative tourism

activities. The data was collected from 573 samples from both paper-based and online surveys.

Majority of the samples were females (57%), aged between 25-45 years old (60.58%),
held Bachelor’s degree (37.96%) with an average income of 20,000 Baht a month (47.45%). The
sources of information needed to plan a trip were from family/friends (59.49%), and searching
from the Internet or website (53.65%). Research findings showed that the principal travel
motivations and attitudes towards creative tourism of sampled tourists were to emphasis on
values of community (97.45%), to study and environment (97.08%) and to create bonds
between tourists and local community (92.34 sightseeing, resting and relaxation (90.15%). The
majority of respondents had traveled to Trat more than once, and intended to revisit in the
future. The strengths of Trat province are the scenery, infamous history, and multitude of
cultures differences. The creative tourism activities that interested them were either sightseeing,
and visiting beautiful sea views, and scenery. Three major requirements of tourists towards
creative tourism were safety of the destination, location of the travel attractions, activities with
the local communities. Most tourists did not have a clear creative tourism concept. They
visualized the creative tourism to be as similar to creative economy in which creative tourism

would alleviate Trat images, and also economically enriched the local Trat community.

After thorough in-land Trat investigations, there were 34 sites. Three themes were later
emerged and proposed accordingly, which are 1) historical and culture creative tourism, 2)
community-based creative tourism, and 3) Trat food creative tourism. Only the first and second
themes were chosen as proposed creative tourism routes. Therefore, the creative tourism

satisfaction was conducted to study the Thai tourists were satisfied with the proposed Trat
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creative tourism activities. Forty-four creative tourism activities from 12 locations were listed on
the questionnaire survey. The majority of Thai tourists rated the “admiring the natural resources
of the islands of Trat especially Koh Chang at Lam ngob” activity as one of the most favorable
and likely to participate when the time and opportunity allows. Besides, the “admiring the black

sand beach: one of the fifth in the world” activity was rated the second most satisfaction.

Majority of the samples were females (55.70), aged between 25-45 years old (53.50%),
held Bachelor’s degrees (53.13%) with an average income of 20,000 Baht a month (47.73%). The
result of this research suggests potential policies and measures for Trat to revisit Trat
infrastructures and local communities and improved safety, cleanliness and basic infrastructure
to serve future tourists. In addition, the Trat policy makers and related agencies should also
promote Trat creative tourism; in essence of cultural diversity, historical venues, and FBRGON
WHuAY widely and publicly to attract potential tourists who are likely to enjoy what Trat

creative tourism activities offer.

Keywords: creative tourism, Trat; motivation and requirement, Travel behavior
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