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Tourism Development and Promotion of the Chinese Market

Korawan Sangkakorn et all
Abstract

Chinese tourists are big market to visit Thailand and are increasing in every
year. The Chinese market is the largest market and the most important for the tourism
in Thailand. This is the advantage and the chance of generating income. But the
problem is the tourism service of Thailand is not enough for the huge number of
Chinese tourists coming to Thailand in each category (Except for high income groups),
especially for the grassroots level and the masses tourism level. Nowadays, the
Chinese tourist’s behavior have changed from travel with group and organized by travel
agency to free individual travelers (FIT). They know Thailand’s travel information from
their friends, relatives and application. Modern communication devices such as
Smartphone and Tablet play a greater role in tourism which used for searching travel
information and attractions, booking air tickets and accommodations, get a translation
from their own language to others, view maps, share information and photos through
social networks.

Therefore, Tourism development and promotion program: Chinese tourist
market conducted a study to understand the market of Chinese tourists to provide
solutions and solve problems caused by Chinese tourists in this area. This study is
divided into two parts: first, study of Chinese tourist market to Thai tourism industry
which purposed to study Chinese tourist’s behavior, study the impact of the Thai
tourism industry and local, and study and development of logistics system of Chinese
tourists by studying the style and traveling model of Chinese tourists. Develop media
for public relations. Promote creative tourism and suggest on the promoting, the
marketing and reducing the problems of Chinese tourists, to lead of sustainable
tourism development. Reduce negative impact and promote a positive impact. Both
of Chinese tourists, local people and business travelers are happily and can live
together. To be consistent with the Thailand Research Fund's strategy that focuses on

research and development and lead of sustainable tourism development.
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