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Abstract

Even though Islamic financial services in Thailand has grown at an accelerated
rate to accommodate growing demand in the Muslim community, there has yet to be a
study to assess true and potential demand of Islamic financial services. This study
conducted a survey of the demand of Islamic financial services of 1,807 Muslim and non-
Muslim people in Thailand to gauge such demand. The SWOT analysis of currently
available Islamic financial services finds that such services lack diversity; that is, the scope
of the product is limited to deposits and lending. There is also a concern whether those
products are Sharia-compliant for Muslims of different sects, which results in lower
demand. The survey also finds that demand of and interest in Islamic financial services
depends on myriads of factors including religion, faithfulness, familiarity of such products,
confidence of Sharia-compliance, and whether subjects know someone who have use
Islamic financial products. Thus, in order to promote Islamic financial products, all
stakeholders should promote that Islamic products are Sharia-compliant. Stakeholders
should furthermore develop grassroots financial services providers at a local level for
those institutions have better reached out to users of Islamic financial services than
Specialized Financial Institutions to bolster access to Islamic financial services to Muslims.
The study also identifies unmet demand for Islamic insurance products especially among
respondents who have used Islamic financial products; therefore, stakeholder should
enable related Specialized Financial Institutions and interested insurance companies to

product such products to perspective users.



