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Abstract

Research Project 3: The Development Electronic Marketing Management of
Cultural, Sport and Recreation Tourism for Tourism Industrial Entrepreneur Cluster in
Buriram, Surin and Sisaket province. There are four objectives of this project which are 1)
To investigate the demand of marketing information technology and entrepreneur
database of Buriram, Surin, and Sisaket province, 2) To collect marketing database of
cultural, sport, and recreation tourism enterprise, 3) to study the demand or media
and electronic market channel, and 4) To develop the policy proposal for electronic
market development of cultural, sport, and recreation tourism enterprise. The
methodology of this research can be divided into 3 phases: (1) the study of current
conditions of cultural, sports, and recreation tourism products and services which can
attract and connect the tourism of groups in Buriram province, Surin province, and
Sisaket province was conducted. The questionnaires were used with the sample
group of 90 samples who expected and/or would like to join the tourism enterprise
groups. The sample group was selected by using a purposive sampling method. After
that, the potentials of the tourism products and services were evaluated via focus
group discussions. The total of 30 participants in the focus group discussions were
selected from chairman of tourism association, representatives of the board of
committees and members of tourism association from each province: 10 participants per
province by employing a purposive sampling method. These representatives had the roles
and responsibilities in tourism association in their province. (2) The development of
policy related suggestions for the products and services’ connection development
among the tourism enterprise network groups in Buriram province, Surin province,
and Sisaket province was done through the participatory planning workshops with
the sample group of 150 samples who expected and/or would like to join the
tourism enterprise groups. (3) The examining the policy related suggestions for the
products and services’ connection development among the tourism enterprise network
groups was conducted by trying out the pilot project with the sample group of 10
participants who were ready and/or would like to join the project trip, and the panel

discussion of the 4 experts from experts and specialists and 80 participants from



tourism entrepreneurs in the 3 provinces area who would like to join the tourism
enterprise groups in Buriram province, Surin province, and Sisaket province.

The results were founded that, tourists use marketing information technology
for making decision use of service. The tourist search website of local tourism
enterprise, make a call to person/organization related to tourism, ask relatives who
have used data to prioritize famous of hotel and restaurant or data of tourist sites
and their recreational activities, including contact persons.

The tourist present demands of make use of marketing information
technology and entrepreneur database of Buriram, Surin, and Sisaket provinces for
making decision use of services. Marketing information technology data are required
to have contact and address of service provider of each tourist site, public
transportation details, infamous hotel and restaurant enterprise, reliable direction
detail, and convenience in accessing data.

Demand of media and electronic marketing channel in cultural, sport, and
recreation for Tourism Industrial Entrepreneur Cluster in Buriram, Surin and Sisaket
provinces was found that most of them do not have own media channel. In such
this case, entrepreneur communicates via Add Friend (LINE, Bee Talk) Social Networks
(Facebook, Instagram Twitter, Google+), and business website service linking with
tourist organization and association’s website.

For satisfaction in media and electronics marketing channel management of
cultural, sport and recreation tourism for tourism industrial entrepreneur cluster in
Buriram, Surin and Sisaket province(Network website), most of the entrepreneurs
satisfy well in quality, content, accessibility, and identity of website.

Proposal in electronic marketing development for Cultural, Sport and
Recreation Tourism for Tourism Industrial Entrepreneur Cluster in Buriram, Surin and
Sisaket province consists of three main concepts which are 1) policy in marketing
knowledge management 2) development of tourism marketing information

technology, and 3) media and marketing channel development.
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