2

unAnga

n93duaaliifngusrasdifiedunisuiuuuagisnsfimanzaslunisatisnnia
Sailovoasnvu e Yiauensruunsildiusinvesenvlumsiamunuagifiuyaninig
vioseAdneluguwy Imamiﬁd'guﬁ’aﬂumiaaﬂLLUUﬂﬁ?{laﬂmwmagﬁﬁmaﬁﬁmﬁu
dmdumevieaiivndeairsassdmuuuuidingluguy

nan1Tidtiauenisdusmvesevulunmsieaiienidnelugwulusuuuures
nszvauMsTuRdeunsidlneiiteairsadliuinmsvieaiioalasnsiidusiuveasnney
Fadugvuvuiiminzaslunisaiannusauiiovessnvulunssuiunisidiudanlunis
fwnsviesienidlnglugususiieqegianiawng Wesainiduguuuuiifinisjadunns
denenanUswgdilnguaziinlugusy uazdevengaunisuenyuruduseluogng
siariios BmsvesguuuuiiinanmsBeudanmelugruanunvgesiosiugenvuay
sulvsl iineadlauasnssmiinfenurvosyusunazifisessnve sy Tnonisugnilsls
wwusaLesiaienisasuuaynsu foRTvhAudefulugury SeteuliiAnaugiloway
wieudevonliiundou viefidonidnvieniie Tnsmsinauesuuuufiiendn “wdnm
Windiea” e “iinluidien” fanusssiulauasnduluiigusureany wazmnlddumsdeven
mnduazitvuruainunvglugusuvesnufiaznateundu “Wnnuiier” deld “winmn
e’ anguruvilsigluidufnluiien” Tudnyuaunilsseluse duiudunis “Guau’
Tinsvieadioaluusiagviosduldgnaenenuazidoudseqtuluegidlifuan uonaniudade
finadraliaziidmlunsiundudutiivesnisinulidaidlnednizesly deliiAnnis
fheven 1@130 wanAsuussaunsaivesurLgauNBuen wasiinauuseiule uazys
lugnsanemengaunsusndnsioluassiold 1Aansuensousnyury aulugusuduiie
arwalauazidnanduia uandufuendelfiduiu fufudefinsdeasratuanlugumug
usnaurusielUluguuuuseg AeziRnanuaule Feazthungmsimususuvesmuiiiemdos
dousufundeustraminzay ainaue JufnnsianyuvuRLe el

Adfty:nsvieueilagyuvy, 30Ny, MaiivyamFuiuasusnisvie e, Nsasieany
$ile, WNvUkAzLInNTTY



Abstract

This research aims to investigate how to create youth engagement in value
creation of community-based tourism with Thainess. Particularly, youth engagement
in designing an interpretation of local wisdoms for promoting creative community-
based tourism is focused in the study.

Findings of the research present a pattern of youth engagement in innovative
and creative value creation in community-based tourism. The pattern shows effective
procedures to continuously transmit knowledge from elder savants to local and
outsider young generation. The procedures begin with creating awareness of values
and identities in communities among young generation and fostering them by
continually teaching and encouraging them to be proud of community identities and
to accompany and guide tourists within communities. In the study, the model is
presented as “Children Bring Children to Travel” describing how to attract more
number of youths in other communities to learn and succeed local wisdoms by
youths themselves and repeat this cyclic process. Young generation is considered as
the leader to promote community-based tourism to others and succeed local

wisdoms by innovating interpretation of visitor experiences
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