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ABSTRACT
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This research aims to (1) investigate tourism identity for the Lower Northeastern Part
of Thailand, (2) present the guidelines for the tourism marketing management for the Lower
Northeastern Part of Thailand, and (3) present the development guidelines to link the tourism
identities in the Lower Northeastern Part of Thailand. This research is quantitative research
and qualitative research. The populations are the representatives from the government sectors
such as the office of provincial culture, Tourism Authority of Thailand, the office of provincial
tourism and sport, and the office of provincial industry including the private sectors and the
local people in the Lower Northeastern Part of Thailand and Thai and foreign tourists. The
researchers use in-depth interview, questionnaire, focus group, and Fam trip as the research
instruments.

The results of the research finds that

There are two groups of the tourism resource that are the tourism identity of the Lower
Northeastern Part of Thailand; natural and cultural resource. There are eight categories; (1)
architecture and archaeology, (2) handicraft, (3) religion and belief, (4) the way of life of the
local people and costume, (5) local foods, (6) local tradition and culture, and (7) local
languages, and (8) natural attractions.

This research presents the guidelines for the tourism marketing promotion linked to
the tourism identity in the Lower Northeastern Part of Thailand could be promoted through
the marketing mixes (8 Ps) as follows; (1) product, (2) price, (3) place, (4) promotion, (5)
people, (6) packaging, (7) programming, and (8) partnership.

In terms of the tourism development linked the tourism identity in the Lower
Northeastern Part of Thailand could be conducted as following seven dimensions; (1) tourism
development policy, (2) tourist, (3) tourist attraction and tourism products and services, (4)
business owners and staff in tourism business, (5) tourism infrastructures, (6) tourism marketing

and public relations, and (7) tourism network.
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